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Train the workers you need

Receive up to $10,000 per trainee.
The Canada-Saskatchewan Job Grant provides employers with funding 

to train new or existing employees to meet the skill requirements for 

available jobs. The program helps ensure employees are being trained in 

high-demand fields.
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Job Grant to customize training opportunities for its future leaders. 
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Grant is definitely not 
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Funding provided by the Government of Canada through the Canada Job Grant
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VISION
Prosperity through trade.www.sasktrade.sk.ca

BOARD OF DIRECTORS

CEO REPORT Chris Dekker 
President & CEO, STEP

BOARD CHAIR
Kevin Dow, Saskatoon

BOARD VICE-CHAIR
Craig Bailey
CEO, Transport Services & 
Logistics Canada Ltd., Saskatoon

Chair of the Audit & Finance Committee
Angela Propp Schmitt
President, Redwillow Organics, Carrot River

Chair of the Human Resources & 
Compensation Committee
Michael Chubb
General Manager, SCCL, Saskatoon

Chair of the Governance & 
Nominations Committee
Lisa Aitken
Director, Marketing, Cameco Corporation, Director, Marketing, Cameco Corporation, 
Saskatoon

BOARD MEMBERS
Thomas G. (Casey) Davis 
Director, Morris Industries Ltd., SaskatoonDirector, Morris Industries Ltd., Saskatoon

Rhonda Ekstrom
Management Consultant, Regina 

Karri Howlett
President, North Rim Exploration Ltd., SaskatoonPresident, North Rim Exploration Ltd., Saskatoon

Ryan Lejbak
CEO, zu, Saskatoon

Mike Popowich
Vice President, TA Foods Ltd., Yorkton

Scott Sawatsky, Vice President of Sales & 
Marketing, Crestline Coach Ltd., Saskatoon

Marlin Stangeland
Senior Director, Westcap Mgt. Ltd., Saskatoon

GOVERNMENT OF SASKATCHEWAN 
APPOINTMENTS
Rick Burton, Deputy Minister,
Saskatchewan Ministry of Agriculture, Regina

Laurie Pushor, Deputy Minister,
Ministry of Energy and Resources, Regina

Kent Campbell, Deputy Minister, 
Ministry of Trade and Export Development, Regina

WITH UNCERTAINTY OVER the 
renegotiation of NAFTA, punitive Indian tariffs 
on peas and lentils, US tariffs on steel and 
aluminum, and the ongoing softwood lumber 
dispute, most would imagine that total export 
sales would have been fl at in 2018.

This month, STEP released our third annual 
State of Trade Report that shows Saskatche-
wan exports to the world reached $31.2 billion 
in 2018, an 11.2 percent increase over 2017. 
This represents the highest total export value 
following the $35 billion peak in 2014.  

Much of this success lies in the fact that 
our members continue to produce and export 
what the world needs - food, fuel, and fertil-
izer. With 44 percent of total exports shipped 
to non-US countries, Saskatchewan also re-
mains the province with the most diversifi ed 
market portfolio. Exports to China increased 
by 31.1 percent to $4.6 billion in 2018. Japan, 
Brazil, and Mexico rounded out the top fi ve in-
ternational market destinations.  

This year, Saskatchewan exports face ad-
ditional headwinds from the Chinese gov-
ernment invoked revocation of Richardson 
International’s license to export canola seed 
into our largest market for that product. Chi-

na has now expanded the ban to include all 
imports of Canadian canola. STEP is working 
in concert with industry associations and the 
provincial and federal governments to reverse 
this decision expeditiously.

In spite of these issues, we believe the pros-
pects for growth in the agriculture value-add-

ed industry remain strong as evidenced by the 
success stories highlighted in this edition of 
Global Ventures. Indeed, STEP is forecasting a 
conservative four percent increase in exports 
in line with Export Development Canada’s out-
look for Saskatchewan exports in the upcom-
ing year.  

As the year ahead unfolds, we will contin-
ue to be member-responsive and deliver both 
current and enhanced programs to our valued 
members.  Saskatchewan exports to the 

world reached $31.2 billion 
in 2018, an 11.2 percent 
increase over 2017. This 
represents the highest total 
export value following the 
$35 billion peak in 2014. 
Meanwhile, exports to China 
increased by 31.1 percent to 
$4.6 billion in 2018.
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DR. VOLKER GERDTS 
to lead to world-class 
U of S disease/ vaccine centre
After an interna-
tional search, Dr. 
Volker Gerdts 
has been selected to lead the 
University of Saskatchewan’s 
Vaccine and Infectious Disease 
Organization-International Vac-
cine Centre (VIDO), a world leader in infectious 
disease research and vaccine development. 

The university’s VIDO-InterVac was created 
in 1975, and it has developed eight vaccines 
against infectious diseases. The 150-member 
organization operates under an ISO: 9001 
certifi ed management system in a $200-mil-
lion state-of-the-art containment facility. VI-
DO-InterVac receives fi nancial support from 
the Government of Canada, Government of 
Saskatchewan, industry, foundations and 
producer groups. 

Dr.  Gerdts, who has served as VIDO-Inter-
Vac’s Associate Director of Research for the 
past 11 years, will succeed Andrew Potter as 
the organization’s fi fth director. Gerdts has 
led numerous international research projects, 
including one of the initial Grand Challenges 
in Global Health projects funded by the Bill 
and Melinda Gates Foundation. As part of this 
research, the group developed a novel vac-
cine platform for neonates that is being used 
to develop vaccines for pertussis and respi-
ratory syncytial virus. He was also a member 
of the team that developed a vaccine against 
contagious bovine pleuropneumonia, a highly 
contagious bacterial disease of cattle.

CONEXUS 
CREDIT UNION
launches its business 
incubator brand, Cultivator
On January 31, 2019, Conexus launched the 
Cultivator brand at the incubator’s fi rst com-
munity night event. Conexus also announced 
the kick-off of Cultivator’s beta programming, 

bringing together a 
cohort of innovative 
companies to test its 
GROW program.

Cultivator will be Regina’s fi rst, and Cana-
da’s fi rst credit union led, business incubator, 
that helps address the gaps and barriers in 
Saskatchewan’s entrepreneurial ecosystem. 
Cultivator helps local startups launch, grow 
and scale their company in Saskatchewan.

The announcement also included the in-
troduction of Cultivator’s beta cohort for its 
GROW program. The 10 innovative startups 
joining the program include: 

• Service Box (Regina)
• Krugo (Regina)
• Offstreet (Regina)
• Brew Ninja (Regina)
• Carma (Regina)
• Deliverr (Regina)
• MyComply (Saskatoon)
• Solus Guard (ORA) (Saskatoon)
• Echolotto (Regina)
• Lumeca (Regina)
Over the next six months this beta cohort 

will test out mentors, speakers, workshops, 
resources, etc. in real-time. The incubator is 
being treated similar to its very own startup, 
learning and growing along the way. Changes 
will be made to the program based on feed-
back provided by these companies, helping 
Cultivator ensure the programming it offers in 
the future contributes to the success to the 
startups working to launch, grow and scale 
their companies in the province. 

7SHIFTS
raises new venture capital
7Shifts Inc. recently raised $13.3 million 
(US$10 million) from four US investors. That 
is more than twice what the company had 
raised to date, and brings its total outside in-
vestment to $19 million.

The money is signifi cant because it will 
help 7Shifts give the restaurant industry a 
technological overhaul, and it also represents 
another vote of confi dence in Saskatoon’s 
tech sector.

7Shifts has created an app that is intend-
ed to save business owners time and money 
when scheduling employee shifts. It is cur-
rently being used in 10,000 restaurants, most 
of which are in the U.S.

AVENA FOODS 
FACILITY
receives AA rating
The Avena Foods Limited facility in Portage la 
Prairie, MB has again earned an AA rating 
from BRC-GFSI in its most recent audit. This 
facility, which mills pulse (lentil, pea, chickpea 
and bean) fl our and grit, pea hull and oat hull 
fi bers, and pulse egg replacers, has received 
the AA rating for the third time in a row. This 
certifi cation is recognized worldwide for its 
rigorous food safety standards and acknowl-
edges Avena Foods’ commitment to ensuring 
that its range of ingredients either meet or ex-
ceed customer standards.

AGRICULTURE
media tour
The Saskatoon 
Region made 
international head-
lines after SREDA, in 
partnership with the 
Saskatchewan Ministry of Trade and Export Devel-
opment, hosted 12 journalists from around the 
world taking part in a Global Affairs Canada 
Agriculture Media Tour. 

The goal of this media tour was to show-
case Canada as a world leader in all aspects 
of agriculture technology, from bioscience to 
manufacturing and engineering. In the Sas-
katoon Region, the journalists participated in 
facility tours and engaged in discussions with 
local leaders in the agriculture industry, high-
lighting the regions strengths, innovation and 
talent in the areas of agriculture and agri-food 
process technology.

STEP members who have noteworthy news are invited to share that 
information with Global Ventures for our BIZNotes section. For further 
information or to submit content, please contact Heather Swan, Manager - 
Marketing & Communications at 306-787-7942 or hswan@sasktrade.sk.ca. 

BIZNOTES
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MARCH 2019
TRADE MISSION - Foodex Japan - 
Outreach to Thailand 
March 4-13 | Tokyo, Japan/
Bangkok, Thailand
Foodex Japan is the largest Asian food 
show dedicated to food and drink across 
Japan and all of Asia. In a four-day span, 
over 80,000 buyers from food services, dis-
tribution, and trading companies will attend.  
At this event, business will be conducted 
with domestic and international manufac-
turers. 
Contact: Yi Zeng, Senior Director, Asia
306 787 2194 | yzeng@sasktrade.sk.ca

TRADE MISSION - Expo ANTAD & 
Alimentaria Mexico 
March 5-7 | Guadalajara, Mexico
STEP is recruiting members to attend 
ANTAD & Alimentaria Mexico 2019. At 
this event, STEP will walk the show, and it 
invites members to do the same. With the 
help of the Canadian Trade Commissioner 
Service, STEP will also coordinate B2B 
meetings, conduct retail store tours, and 
market overviews.
Contact: Kira Novak, 
Trade Specialist, Agri-Value
306 530 1737 | knovak@sasktrade.sk.ca 

TRADE MISSION - 
Natural Products Expo West 
March 5-9 | Anaheim, CA
STEP is currently recruiting companies 
to participate in NPEW. With more than 
80,000 retailers, 3,500 booths, manufactur-
ers, exhibitors, and media in attendance, 
NPEW is the largest new products show-
case in the country.
Contact: Jeff Cooper, Director, Agri-Value
306 933 6512 | jcooper@sasktrade.sk.ca

TRADE MISSION - VIV Asia 
March 11-15 | Bangkok, Thailand
VIV Asia is the leading trade exhibition in 
the South Eastern Region for professionals 
in animal production and processing of 
feed, dairy, eggs, and meat. VIV Asia is a 
great platform for STEP animal feed and 
nutrition members to fi nd potential trading 
partners in the region. 
Contact: Yi Zeng, Senior Director, Asia
306 787 2194 | yzeng@sasktrade.sk.ca

TRADE MISSION - Agri-Food Trade 
Mission - Mexico
March 18-22 | Mexico
The mission will focus on special crops 
and commodities including oil seeds. The 
Mexican market is changing with interest 
from business groups over a wide range 
of products. The mission will also include 
partnerships with other provinces, industry 
associations, exporters, and B2B meetings 
with local industries and technical seminars.  
Contact: Mortoza Tarafder, Director, 
Agriculture 
306 787 9678 | mtarafder@sasktrade.sk.ca

TRADE MISSION - 
Manitoba Municipal Trade Show
March 19 | Winnipeg, MB
The Manitoba Municipal Trade show is an 
annual one-day event held in conjunction 
with the AMM Municipal Offi cials Seminar. 
The show brings in 750+ municipal offi cials 
from 137 municipalities, making it the larg-
est municipal tradeshow in Manitoba. The 
show has very good reach potential with 
access to many decision makers. 
Contact: Simon Stewart, Trade Specialist, 
Manufacturing
306-787-9335 | sstewart@sasktrade.sk.ca

APRIL 2019
TRADE MISSION - Pet Food Mission to 
the US - Pet Food Forum 
April 27-29 | Kansas City, MO 
STEP will exhibit at the Pet Food Forum, 
the largest Pet Food show in the US. Staff 
are currently working with show organizers 
to establish matchmaking events for STEP 
members.  
Contact: Mortoza Tarafder, Director, 
Agriculture
306 787 9687 | mtarafder@sasktrade.sk.ca

TRADE MISSION - 
Canadian Institute of Mining 
April 28-30 | Montreal, QC
STEP is recruiting member companies 
to participate in the Canadian Institute of 
Mining (CIM) Conference and Trade Show. 
CIM provides an environment to showcase 
technologies and to share how they are 
being applied in the most successful mines 
around the world. CIM is a forum to exhibit 
a broad spectrum of equipment and ser-
vices, including exploration, development, 
construction, extraction and reclamation. 
Contact: Ryan Niemela, A/Director, 
Technology, Services & Resources
306 933 6558 | rniemela@sasktrade.sk.ca

TRADE MISSION - SIAL Canada
April 30-May 2 | Toronto, ON
SIAL Canada 2019 is one of the few interna-
tional food shows in Canada. By exhib-
iting at this show, members will have the 
opportunity to present products to major 
North American grocery retailers and meet 
international buyers. STEP will work with 
the Canadian Trade Commissioner Service 
to attract international buyers and arrange 
matchmaking for participating STEP com-
panies.
Contact: Kira Novak, 
Trade Specialist, Agri-Value 
306 787 5708 | knovak@sasktrade.sk.ca

INCOMING MISSION - 
Mining Supply Chain Forum
April 2019 (TBC) | Saskatoon, SK 
STEP is recruiting buyers to attend the 
Saskatchewan Mining Supply Chain Forum 
with a specifi c strategy for buyers from 
Latin America. The forum will be held in tan-
dem with missions to the region and a focus 

UPCOMING TRADE EVENTSUPCOMING TRADE EVENTS
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on Pacifi c Alliance countries. The forum will 
provide a platform to showcase the strength 
of the mining supply chain in the province 
and highlight opportunities for suppliers. 
STEP will also facilitate business meetings, 
networking receptions and site visits.  
Contact: Ryan Niemela, A/Director, 
Technology, Services & Resources
306 933 6558 | rniemela@sasktrade.sk.ca

MAY 2019
TRADE MISSION - 2019 SIAL 
Shanghai & Seoul Food Show - 
Outreach to Taiwan
May 19-24 | Seoul, South Korea/
Taipei, Taiwan
Under the Free Trade Agreement of Canada 
and South Korea, South Korea has gained 
attention as a potential market in Asia 
for the provincial agriculture food sector. 
Collaborating with the Trade Commissioner 
Service at the Canada Embassy in Seoul, 
STEP will also organize business tours, 
market briefi ngs, an export café, and B2B 
meetings. STEP will also organize an out-
reach to Taiwan based on member interest. 
Contact: Yi Zeng, Senior Director, Asia
306 787 2194 | yzeng@sasktrade.sk.ca

TRADE MISSION - 
Canadian Association of 
Municipality Administrators (CAMA) 
May 27-29 | Quebec City, QC 
The conference brings exhibitors face-to-
face with hundreds of highly qualifi ed mu-
nicipal buyers. Every province and territory 
will have representation at the conference 
consisting of municipal offi cials. including 
chief administrative offi cers, city managers, 
purchasing directors, and chief fi nancial 
offi cers. Last year, the event attracted 275+ 
delegates and 50 exhibitors.
Contact: Simon Stewart, 
Trade Specialist, Manufacturing
306 787 9335 | sstewart@sasktrade.sk.ca

TRADE MISSION - Exponor 
May 27-30 | Antofagasta, Chile 
This is the fi rst event of the Advance Man-
ufacturing initiative supported by Western 
Economic Diversifi cation under the Western 
Diversifi cation Program. Antofagasta is a 
major hub of mining in Chile, the world’s 
leader of copper and lithium production. 
The Western Canadian pavilion will contain 
both STEP members and companies from 
British Columbia, Alberta and Manitoba. 
B2B meetings and networking opportunities 
will also be available for participants.
Contact: Ryan Niemela, A/Director, 
Technology, Services and Resources
306 933 6558 | rniemela@sasktrade.sk.ca

INCOMING MISSION - 
Building Products 
May 2019 (TBC) | Saskatchewan 
STEP’s Manufacturing Team is recruiting in-
ternational contacts from the wood/building 
products industry to meet and view 
Saskatchewan products available for dis-
tribution and resale. The event will include 
tours, industry presentations, B2B meet-
ings, and a networking event. This event 
builds on the successful partnership STEP 
forged with the Northwestern Lumberman’s 
Association and the Rocky Mountain Lum-
ber & Building Material Dealers Association 
in 2017.
Contact: Simon Stewart, 
Trade Specialist, Manufacturing
306 787 9335 | sstewart@sasktrade.sk.ca

JUNE 2019
TRADE MISSION - IFT 2019 
June 2-5 | New Orleans, LA
The Institute of Food Technologists (IFT) is 
the world’s largest food ingredient con-
ference and expo. STEP will organize a 
Canadian pavilion incorporating exhibitors 
from Saskatchewan and other provinces. 
With 24,000+ attendees from 75+ countries, 
IFT provides members with an opportunity 
to market food ingredient solutions to food 
manufacturers, research and development 
personnel, product development managers, 
distributors, importers, and food scientists. 
STEP will leverage this show to conduct 
market development work through network-
ing, gathering industry trends, and B2B 
meetings.    
Contact: Kira Novak, 
Trade Specialist, Agri-Value 
306 787 5708 | knovak@sasktrade.sk.ca

TRADE MISSION - 
Global Petroleum Show (GPS) 
June 11-13 | Calgary, AB 
GPS is the premier oil and gas event in 
Canada, which attracted 45,000+ delegates 
last year. Attendees are there to network, 
strengthen business relationships, and 
learn about opportunities in the upstream, 
midstream, and downstream sectors. STEP 
will work with partners, including Export 
Development Canada and the Trade Com-
missioner Service, to build in B2B meetings 
for STEP members.  
Contact: Ryan Niemela, A/Director, 
Technology, Services and Resources
306 933 6558 | rniemela@sasktrade.sk.ca

TRADE MISSION - 
Pulses and Special Crops 
Trade Mission - Algeria and Egypt   
June 17-21 | Algiers, Algeria/Cairo, Egypt 
The mission will focus on special crops and 
commodities including oil seeds. Algeria 

and Egypt are showing growth for pulses 
and commodities with renewed interest 
from these markets in the last two years. 
The mission will include plant visits, B2B 
meetings, and product seminars.
Contact: Mortoza Tarafder, 
Director, Agriculture 
306 787 9687 | mtarafder@sasktrade.sk.ca

SEMINARS 
SEMINAR - 
Exporting Food Products to Mexico
March 12 | Saskatoon, SK  
STEP is hosting a seminar to launch the 
“Mexico Export Food & Agricultural Product 
Guide.” Funding for the seminar and guide 
is provided by the Saskatchewan Ministry of 
Agriculture (SMA) and the Canadian Agricul-
tural Partnership. The seminar will feature 
a keynote presentation from Kim O’Neil, 
former Agri-Food Counselor in Mexico as 
well as presentations from the Trade Com-
missioner Service, SMA, and Agriculture 
and Agri-Food Canada.
Contact: Mortoza Tarafder, Director, 
Agriculture 
306 787 9678 | mtarafder@sasktrade.sk.ca

SEMINAR - How to Boost Sales and 
Reach your Goals Faster
March 21 | Saskatoon, SK 
Effective sales strategies are crucial to 
making tractions in new markets. STEP wel-
comes members to a working lunch where 
they will learn how to boost sales and reach 
goals faster. Topics will include how to fo-
cus on targets, sell to business owners, and 
conduct productive sales meetings, as well 
as digital marketing tools and techniques.
Contact: Ryan Niemela, A/Director, 
Technology, Services & Resources
306 933 6558 | rniemela@sasktrade.sk.ca

SEMINAR - Export Insights Series - 
Lessons Learned and Success Stories
March 21 | Regina, SK 
The Export Insights event will feature 
Greg Cruson, General Manager of Dutch 
Industries, who will provide a unique per-
spective on building business and what he 
has learned through both successes and 
failures. The evening event will include op-
portunities for networking and refreshments.
Contact: Katie Kraus, Trade Offi cer, Asia
306 798 4651 | kkraus@sasktrade.sk.ca

For a full listing of STEP activities 
and additional upcoming events, 

visit www.sasktrade.sk.ca.
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WHEN THE OPPORTUNITY pre-
sented itself, Russell Schroeder was happy to 
begin a run-of-the-mill job. In 2015, Ross Nun-
weiler - the founder of Nunweiler’s Flour Com-
pany in Saskatchewan - reached out to Schro-
eder and asked him if he would be interested 
in purchasing his family’s operation. 

Schroeder had been employed by organic 
food company Greenline Distributors in Sas-
katoon since 2001, serving as the company’s 
general manager since 2002. 

During this time, Schroeder developed an 
understanding and appreciation for organic 
food and was eager to transition into the food 
manufacturing industry. 

Schroeder accepted the proposal and 
formed a new corporation, Marquis Milling 
and Grain Ltd., to purchase the assets and the 
Nunweiler Flour brand in March 2016. 

All of the fl our products sold by Marquis 
Milling under the Nunweiler Flour brand are 
certifi ed organic by Pro-Cert, non GMO and 
Kosher Check certifi ed.

“I’ve always wanted to be in the agribusi-
ness at some point,” Schroeder said. “My 
grandparents farmed, and I had a keen interest 
in it. Farming was not in my cards, so I saw this 
as another opportunity to get involved.”

Marquis Milling and Grain produces top 
quality, organic, whole grain fl our, isolated 
whole grains and pancake/waffl e mixes. The 
company’s products contain 100 per cent 
whole grain fl our. 

Though the face of the company has 
changed, Schroeder said it has been commit-
ted to preserving the traditional values of the 
Nunweilers, pioneer farmers in western Cana-
da in the early 1900s.

“Organic farming was a way of life back 
then, and we’ve adopted that natural tradition 
into our organic milling today,” Schroeder said. 

“Our goal is to embrace consumers’ desire for 
food that is healthier for them, better for the 
planet, and made by people and companies 
whose values align with their own.”

Schroeder said the company’s process 
begins by establishing relationships with its 
growers, who can be found across Saskatche-
wan and parts of Alberta. 

Impact milling consists 
of small steel “hammers” 
rotating at a high speed 
in an enclosed chamber. 
These “hammers” strike 
the whole grain in mid-air 
with such an “impact” that 
the grain is immediately 
shattered into fl our. There 
is no friction from heat-
creating stones or rollers.

 

Register: saskagrivalue.com 

Email: agrivalue@gov.sk.ca  

    

May 2, 2019 
Sheraton Cavalier in Saskatoon, SK

The 6th annual Agri-Value Workshop and Networking 
Event brings together industry leaders from across the 
world to showcase and discuss the latest trends in 
value-added agriculture. 

Sessions will feature:
• Macroeconomic trends;
• Artificial Intelligence in food and beverage processing;
• Marketing strategies; and
• A panel on the value-added case for sustainability.

Early bird tickets on sale now.
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Since the local organic community isn’t large, Schroeder said the company has 
made connections by attending tradeshows and events. 

“We work with partners who grow the highest quality grains,” Schroeder said. 
“Our products are all single origin and have full traceability. If you buy a bag of whole 
wheat fl our from us, you can read the name of the person who grew the grain.” 

Once the grains are secured, they are processed via a low-temperature impact 
milling system. The company is adamant that its grains never reach 100 degrees 
Fahrenheit. Impact milling, as Schroeder explains, consists of small steel “ham-
mers” rotating at a high speed in an enclosed chamber. These “hammers” strike the 
whole grain in mid-air with such an “impact” that the grain is immediately shattered 
into fl our. There is no friction from heat-creating stones or rollers.

“We believe low-temperature impact milling produces a much superior fl our 
than either commercial roller mills or stone grinding operations,” Schroeder said. 
“Cool temperatures are important as high heat damages vital nutrients within whole 
grains. Impact Milling preserves these qualities in the fl our, allowing us to deliver 
fresh fl our with a good stable shelf life to our customers. It is important to store fl our 
in a ‘cool’ dark place since improper storage will shorten its shelf life.”

Schroeder said that customers who work these products into their diet will enjoy a 
signifi cant benefi t; one cup of the company’s cooked grains contains between 16 and 
20 grams of fi bre - 2/3 to 3/4 of one’s daily nutritional requirement. Wheat bran also 
provides an insoluble fi bre that helps improve elimination and reduces the risk of 
developing colon cancer.

“Grains play an important part of our meals, and the nutritional advantages of 
whole grain shouldn’t be overlooked,” Schroeder said. “Whole grains are high in 
complex carbohydrates, very low in fat and contain no sodium or cholesterol.”

Marquis distributes its products to retail locations and food service provid-
ers. The company’s one kilogram retailed-sized packages can be found across 
Western Canada, Ontario and Quebec. The company also sells 10 to 20 kg
bags that are used by bakeries and other commercial food businesses. The com-
pany’s private label program is the third component of its business plan. It can 
produce customized brands of packaged organic grain products from grain kernels, 
fl our or blended mixes.

The company currently has no presence in the US, but this could change once 
the company completes its new facility in Hague. The new facility is located just 
north of Saskatoon on a busy freight corridor and will have increased capacity and 
feature new innovation. 

The facility will contain a vertical hammer mill instead of a horizontal hammer mill, 
which Schroeder said will be able to produce twice as much, utilize only half of the 
electricity and offer more temperature control for low temperature milling. It will also 
be able to process numerous other commodities including durum wheat for milling 
semolina fl our. The facility will also have the ability dehull and sift grains to produce 
lighter versions of the various grain fl ours.

Schroeder said that when the new mill becomes operational in February/March, 
the company is going to become HACCP certifi ed and actively pursue export mar-
kets. Marquis is a member of STEP and is also utilizing its services as it looks to 
reach new export markets. 

“The information seminars I’ve gone to in Saskatoon have been very interesting 
and informative, and the networking has been incredible,” Schroeder said. “I have 
gotten STEP to do some market research for my company, and I was able to go on 
an extended trade mission with them to Belgium last year.” 

For more on the company’s new retail packaging and to look up healthy recipes, 
visit www.nunweilersfl our.com. 

BAKING WITH NUNWEILER’S FLOUR
Surprise Spelt Brownies
Prep time: 15 minutes Cook time: 2 minutes
Total time: 40 minutes Servings: 16

INGREDIENTS
2 oz dark chocolate, preferably good quality
1/4 cup no-salt butter, room temperature
1/3 cup unsweetened applesauce
1 ripe avocado
1/2 cup organic coconut palm sugar
2 free range eggs
1 cup Nunweiler’s Organic Whole Grain Spelt Flour
1/2 tsp non-alum baking powder
1/4 tsp Himalayan sea salt, fi ne grind
1/2 cup chopped walnuts (optional)
1/4 cup dark chocolate chips (optional)

DIRECTIONS
Melt chocolate in a small pan over simmering water. 
Set aside. Preheat oven to 350ºF/180ºC. Grease 8” x 
8” baking pan.
Peel avocado and remove stone (avocado should be 
very soft, not fi rm). Mush up with a fork. In a large 
mixing bowl, cream softened butter with avocado. 
Gradually add in sugar continuing to mix. Add eggs, 
one at a time, beating well after each addition.
Spoon fl our into cup. Level off and place in small 
mixing bowl. Add baking powder and salt. Stir to 
combine well. If adding walnuts, stir into fl our mix.
Add melted chocolate to creamed mixture. Combine 
well. Add fl our mixture and stir only to incorporate 
together. Scrape out into prepared pan and spread 
evenly. Bake 20 to 25 minutes or until done.
(Optional) Sprinkle with chocolate chips and return 
to oven for 2-3 minutes. Remove and spread melted 
chocolate over entire area.
Cool completely before cutting into squares.

WE WORK WITH PARTNERS who grow 
the highest quality grains. Our products are all 

single origin and have full traceability. If you buy 
a bag of whole wheat fl our from us, you can read 

the name of the person who grew the grain.
- Russell Schroeder, President, Marquis Milling and Grain Ltd. 



BEFORE BECOMING the owner of 
an animal feed mill in Bruno, Raj Tyagi was 
breaking the product down to a science. As a 
biotechnologist by trade, Tyagi saw the poten-
tial to make the starch and protein in animal 
feed more digestible for animals and started 
pursuing research and innovation in feed ad-
ditives

When the opportunity arose for Tyagi to pur-
chase Bruno Feeds, a mill owned by over 150 
local farmers that was in danger of shutting 
down, he decided to pursue it. Tyagi took over 
operations in 2014 and renamed the business 
Proveta Nutrition Ltd. 

“I saw the value in creating better food for 
animals; that’s why I was inclined to gravitate 
toward the feed business,” Tyagi said.

In Proveta’s early days, the company fo-
cused on manufacturing feeds for dairy cows, 
beef and poultry. The expansion of Proveta 
further included the addition of new distribu-
tion centres in Saskatoon and Swift Current in 
2016.

Today, Proveta is a HACCP and Feed Assure 
certifi ed facility that is capable of producing a 
range of multi-species animal feed at a capac-
ity of 70,000 tonnes per annum. Tyagi said his 
nutrition team selects diets high in digestible 
organic matter, protein, energy and fi ber, fol-

lowed by vitamins, premixes and minerals to 
balance entire feed for multispecies nutrition. 

Proveta is committed to innovation and is 
working on immunity enhancers, toxin binders 
and fl avour enhancers. A new research cen-
ter has been set-up for research, innovation, 
product development and laboratory testing 
with a dedicated research scientist and lab 
technicians at the Saskatoon location.

“Proveta Nutrition takes great pride in the 
feed we manufacture, and we attribute this 
success to our 100-plus combined years of 
employee experience in the feed manufactur-
ing industry,” Tyagi said. “All of our incoming 
feed ingredients must pass a series of rigid in-

spections prior to being 
accepted for use in feed 
manufacturing.” 

Tyagi feels that there are 
plenty of advantages to its mill being located in 
Bruno. He said the region produces a surplus 
of feed grains, which is an essential element 
for the success of a feed mill. The region is 
also located close to several large cereal pro-
cessing plants that produce feed by-products 
that can be utilized in feed rations at a low 
cost. In turn, Tyagi said he’s proud to be one 
of the largest employers in the area, providing 
employment to more than 20 people.

Proveta is one of the fastest growing feed 
companies in Saskatchewan. The company 
has expanded into Alberta, starting a new 
distribution centre in Lethbridge recently. The 
company is eyeing further opportunities for 
growth in Manitoba and the US.

The company has been a member of STEP 
for four years. Tyagi said he has benefi tted 
from travelling with STEP on various global 
trade missions. In a couple years the company 
will be looking to start exporting its products to 
global customers and Tyagi is looking forward 
to relying on STEP throughout this process.

Visit www.proveta.ca to learn more about the 
company.

PROVETA takes a scienti� c approach to animal feed

PROVETA is one of the fastest 
growing feed companies in 
Saskatchewan. It is a HACCP and 
Feed Assure certifi ed facility that 
is capable of producing a range 
of multi-species animal feed at 
a capacity of 70,000 tonnes 
per annum. 
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By: Philip Legrand, Ministry of Agriculture

United States 
Food Labeling Law

In December 2018, the United States Department of Agriculture 
(USDA) introduced the National Bioengineered Food Disclosure 
Standard. This mandatory standard requires domestic and foreign food 
manufacturers, importers and retailers to disclose information on the 
label about bioengineered food and genetically modi� ed (GM) food 
ingredients. The standard only applies to food and ingredients that 
meet three criteria: 

1. Have been modi� ed through speci� c techniques, such as in vitro 
recombinant DNA; 

2. The modi� cation could not be obtained through conventional 
breeding or found in nature; and 

3. The end-product contains detectable genetic material.  

These criteria generally target GMOs, including products of new 
technologies, such as gene editing. Most highly-re� ned ingredients 
(e.g. canola oil) would not require disclosure if the modi� ed genetic 
material is removed and not detectable. Records must be maintained 
to verify the standard. Foods served in restaurants and very small food 
manufacturers are exempt from disclosure. 

Companies based in Canada may be a� ected by the new regulation. 
Canadian manufacturers supplying a � nal, labelled product to the 
United States market will be required to comply with disclosure 
requirements. Companies providing inputs to an American company 
will also be required to maintain and provide records. It is anticipated 

that existing business record-keeping practices would satisfy most 
requirements. 

Many options are available for disclosing the GM status of a food 
product on a label. The USDA has developed a list of bioengineered 
foods that are available in GM form and require disclosure, unless 
records demonstrate it is non-bioengineered. However, the list is not 
exhaustive. Enforcement is limited to audits and � ndings being posted 
publically.

The implementation date of the � nal rule is January 1, 2020; however, 
the USDA provides a two-year transition period. For additional 
information on the regulation, refer to the USDA’s Agricultural 
Marketing Service at www.ams.usda.gov/rules-regulations/be. 

Most highly-re� ned ingredients 
(e.g. canola oil) would not require 
disclosure if the modi� ed genetic 
material is removed and not detectable.



“““
WHEN CHRISTINE ZANGL attended 
Providence University College near Winnipeg, 
she received more than just an education. A 
class assignment opened her eyes to the idea 
of establishing a business close to home.

During the last year of her business degree, 
Zangl was asked to create a business plan for 
a small and/or family business. Her thoughts 
naturally swayed back to the family farm in 
Togo, Saskatchewan. Her family moved to the 
village from Bavaria, Germany in 1995 and be-
gan farming, building the operation up over the 
years into a 2,500 acre organic grain farm with 
170 beef herd.

“My dad, Konrad, has a very entrepreneur-
ial spirit and constantly has these seemingly 
crazy ideas, one of which was an organic fl our 
mill,” Zangl said. “I have always loved farming 
and agriculture, so after I graduated in Decem-
ber of 2017 I came back to the family farm, and 
we decided to seriously look into this fl our mill 
idea as a value-added avenue for our farm.”

Zangl and her father launched Bordertown 
Milling Company in 2017, renovating an empty 
building on the family farm. 

The company’s name was inspired by the 
fact that Togo is located beside the Manitoba/
Saskatchewan border. Konrad heads up oper-
ations while Zangl focuses on packaging and 
marketing. They’re not the only ones pitching 
in, however. 

“We would not have a mill without the farm,” 
Zangl said. “The whole family pitches in and 
plays a part in making sure we are able to 
bring the harvest home when the time comes.”

Bordertown Milling operates using organic 
and sustainable practices, from the fi eld to 
the customer’s table. The company diligently 
works the land to try and produce high yielding 
crops with full kernels. The harvested crops 
are then brought back to the farm to be milled. 
The company’s mill enables it to mill one tonne 
of fl our an hour. It also enables them to mill 
the whole kernel for fresh fl our each week, not 
separating any contents of the kernel.

“From the moment the wheat is seeded to 
when we mill and package it, we are a part of 
each process, and that’s where the value lies,” 
Zangl said. “We know where it comes from 
and, therefore, can hold it to the highest stan-

dard of quality. No additives, no preservatives 
and no blending - just whole grain fl our in its 
purest and natural form.”

Bordertown Milling started selling its prod-
uct in 2 kg retail bags in Spring 2018 and is 
currently located in a few local Co-op grocery 
stores and select Save on Foods locations in 
Saskatchewan. Zangl said entering the market 
has been a huge learning curve for the compa-
ny. She added that a key for the company has 
been networking and cultivating relationships, 
and being a member of STEP has been bene-
fi cial in this regard.

The company recently started working with 
Glen D. Ross Agencies, a food broker locat-
ed in Winnipeg, and is interested in exploring 
export markets moving forward. Bordertown 
Milling is also looking to expand its product 
line with rye and pea fl our, while getting into the 
food service and wholesale sector with 20 kg 
bags. 

Visit www.bordertownmilling.com to learn more 
about the company.

United States 
Food Labeling Law



ORGANIZERS OF Canada’s Farm Progress Show are working 
hard on the 2019 show to create an experience that will help attendees 
“get ahead, go beyond.”

The show, which takes place from June 19-21 at Evraz Place in Re-
gina, features the latest and greatest in precision agriculture equipment 
and technology. The annual show attracts nearly 700 exhibitors from 
around the world.

“We’re looking to attract decision makers to our show and encour-
age them that this is the show where you can come and see the latest 
and greatest technology, innovation, and get ahead and go beyond,” 
said Shirley Janeczko, agriculture manager of Canada’s Farm Progress 
Show.

The show is centred on three pillars: innovation, education and col-
laboration.

The innovation pavilion is a long-running feature at the show, featur-
ing brand new equipment and technology relevant to the industry. At 
last year’s show, 21 innovations were featured. Organizers have added 
another tier to the innovation sector this year called the agricultural 
hackathon.

“This hackathon will address the problems that our farmers are hav-
ing in their own operation and areas they would like to see improved,” 
Janeczko said. “It’s all about helping them to enhance their farm life 
and the running of their business. We’re excited to offer this feature at 
the show.”

Attendees have the opportunity to learn valuable information through 
the education component of the show. This year there will be indus-

try-focused presentations that will offer attendees great advice on their 
operation and discuss agriculture trends for 2019. 

“We want to provide our attendees a platform to come to the show 
and learn what’s new in agriculture,” Janeczko said. “We want to ad-
dress concerns they’re having, which could involve grain trading, rural 
crime, or mental health.”

Collaboration is a key factor that allows Canada’s Farm Progress 
Show to run smoothly. Janeczko said that organizers work hard to cre-
ate an environment where exhibitors and attendees can be successful 
in their business dealings. 

“Our exhibitors come to our show to attract qualifi ed buyers and our 
attendees want to see all the manufacturers and distributors,” Janec-
zko said. “It’s a big job to make sure we have the key players at the 
show. We’re continuing to focus on reaching out to VIP-type farmers 
and decision makers.”

While many big deals will be struck during Canada’s Farm Progress 
Show, there are many opportunities for attendees to unwind and enjoy 
the social offerings. The fi rst night of the event features a corporate ap-
preciation for all the exhibitors and their staff. Award-winning barbecue 
chef Jaimeet Kathuria - a new addition to the show - will be keeping 
participants well fed with some smoked meat and other offerings. 

There will also be more outdoor parking options for guests this year. 
Attendees can also take advantage of the park-and-ride service from 
the malls or shuttle services from hotels. 

For more information on the show, visit www.myfarmshow.com.

CANADA’S FARM PROGRESS SHOW features the latest and greatest in precision agriculture 
equipment and technology, attracting nearly 700 exhibitors from around the world.

www.myfarmshow.com

JUNE 19 - 21, 2019 EVRAZ PLACE • REGINA, SK
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STEP agriculture/agri-value: 
sector products and services

ADM Agri-Industries Company
Saskatoon, Saskatchewan
www.westerngrain.com

Products and services include processed lentils, in-
cluding laird, eston, richlea, crimson, French green; 
peas, including large and small green peas, yellow peas, maple 
peas, dunn peas, Austrian winter peas; yellow and brown fl ax; 
wheat; and fava beans. Packaging options include 100 lb bag, 45 kg
bag, 50 lb bag, 25 kg bag, 20 kg bag and bulk.

Adroit Overseas Ent. Ltd.
Surrey, British Columbia
www.adroitoverseas.com

Products and services include peas, lentils, seeds, 
canola, and fl ax.

Agri-Can International Inc.
Regina, Saskatchewan
www.agrican.ca

Products and services include lentils, peas, chickpeas, oats, fl ax, 
soybean and animal feed ingredients.

Agrocorp Processing Ltd.
Moose Jaw, Saskatchewan
www.agrocorp.com.sg

Products and services include peas, lentils, oilseeds and grains.

AGT Foods
Regina, Saskatchewan
www.agtfoods.com

Products and services include split and whole lentils, chickpeas, 
peas, beans and other specialty crops, as well as pulse ingredients.

Ahornhof Farm
Paddockwood, Saskatchewan
www.ahornhof.farm

Products and services include canola, alfalfa, and timothy hay as well 
as hemp.

Avena Foods Ltd.
Regina, Saskatchewan
www.avenafoods.com

Products and services include processed whole grain conventional 
gluten-free and organic gluten-free products, including rolled oats, 
quick oat fl akes, oat fl our, steel cut oat pearls, and oat bran, as well 
as gluten-free consumer ready products under the Only Oats brand 
consisting of base products and baking mixes that include grand-
ma’s oatmeal cookie, cinnamon spice muffi n, decadent chocolate 
muffi n and whole oat pancake mix. Private label packaging is avail-
able.

Best Cooking Pulses, Inc.
Rowatt, Saskatchewan
www.bestcookingpulses.com
Products and services include certifi ed organic and 
conventional naturally polished green and yellow 
split peas, whole peas, chickpeas, lentils, pulse fl ours (pea, chick-
pea, lentil and bean), pea hull fi bers, and pulse inclusions for the food 
and pet food industries.

BioPure Oil Corp.
Fort Qu’Appelle, Saskatchewan
www.biopure-oil.com

Products include camelina (bulk and bottled and camelina meal - 
bulk and loose).

B

A

SASKATCHEWAN has long been recognized as a major sup-
plier of reputable agricultural and agri-value products. For this reason, 
provincial exporters have earned a strong reputation for quality prod-
ucts, which are sourced to various markets around the world.  

While bulk commodities make up a major portion of our total agricul-
tural exports, the provincial industry has also responded to the need for 
value-added food products. As a membership-based organization, we 
have the opportunity to work with producers and companies who are 
successfully producing value-added food and food ingredient prod-
ucts. These Saskatchewan-produced products cover a wide range of 
products with many of them profi led in this month’s edition of the Agri-
culture/Agri-value Sector Products and Services Directory.  

Amid the success and without doubt, Saskatchewan agri-food ex-
porters are currently facing challenging times. While there are confl ict-
ing versions of when this cycle may end, many producers now view 
the situation as part of the new normal in business. To counteract the 
challenges that STEP members fi nd themselves in, as an organization, 
we have undertaken several initiatives to address the situation while 
assisting our membership base.  

Part of the strategy going forward includes the design of initiatives 
to assist in locating new markets while strengthening the existing ones. 
Working with companies of all sizes, STEP will continue to support the 
industry’s efforts across Canada and around the world. Our goal is to 
have this partnership continue to grow the value-added agricultural 

industry in the province. Specifi cally, 
we have undertaken strategic initia-
tives to strengthen our market in Lat-
in America as we travelled to Chile 
and Colombia last year. In the upcoming fi scal, we plan to lead a return 
mission to Colombia as well as an identifi ed second market in the re-
gion as we explore opportunities for this sector.  

Based on the success of past Incoming Buyers Programs, we will 
arrange an incoming business delegation from Latin America to Sas-
katchewan this summer. Europe is another region of interest that we 
are exploring opportunities as we have also led missions to Italy and 
Spain with planned visits to the United Kingdom and Netherlands. As a 
means to strengthen our position in South Asia, we will also lead trade 
missions to Pakistan, Bangladesh, and Sri Lanka later this year. 

As we continue on the path of market diversifi cation for our member-
ship base, we trust that provincial exporters will continue to diversify 
their products, expand their range of available products, and seek out 
niche opportunities.  

As an organization, it is rewarding to work with Saskatchewan-based 
companies while playing a small role in their success into new and ex-
isting markets. We continue to look for innovative companies to work 
with, and we trust this partnership will continue to grow the value-add-
ed agriculture industry in the province.

Mortoza Tarafder is the Director of Agriculture for STEP.
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Bioriginal Food & Science Corp.
Saskatoon, Saskatchewan
www.bioriginal.com

Products and services include nutritional supplements to infant nu-
trition, bakery, sports beverages and more. Bioriginal specializes in 
omegas, proteins, coconut, and nutraceutical markets. Bioriginal is 
dedicated to providing ingredients that meet the growing and evolv-
ing needs of today’s health conscious consumers.

Black Fox Farm & Distillery
Saskatoon, Saskatchewan
www.blackfoxfarmanddistillery.com/

Products and services include interna-
tionally awarded gins, liqueurs and soon 
to be whisky from ingredients grown at Black Fox Farm and Distill-
ery. The company produces fi ve different gins, including the “World’s 
Best Cask Gin”. Black Fox also produces raspberry, sour cherry, 
and honey ginger liqueurs from their orchards and bees. Soon to be 
available are world class whiskies that are produced from Saskatch-
ewan’s best wheat, oats, triticale and rye.

Blue Sky Berries
Langham, Saskatchewan
www.blueskyberries.com

Products and services include the sas-
katoon berry plant JB30, one of the more recent cultivars to be in-
troduced commercially. Blue Sky Berries also supplies the Martin, 
Thiessen, Northline and Smokey varieties.

Blue Sky Hemp Ventures
Saskatoon, Saskatchewan
www.blueskyhempventures.com

Products and services include varieties of hemp food, hulled hemp-
seed, and hemp protein in various concentrations. The company is 
currently targeting B2B type of customers, distributorships, retail 
brands, and co packers.

Broadgrain Commodities
Wynyard, Saskatchewan
www.broadgrain.com

Products and services include red and green lentils, green and yellow 
peas, yellow, brown and oriental mustard, brown and yellow fl ax-
seed, canary seed, and coriander.

C & T Export Ltd.
Regina, Saskatchewan
Products and services include unprocessed white creamed honey 
under the brand name Bebe Ice packaged in 250 g jars and cold 
pressed fl ax oil in 500 ml bottles under the brand name C & T Export.

Can Pro Ingredients Ltd.
Arborfi eld, Saskatchewan
www.canproingredients.ca

Products and services include extra virgin canola oil, feed grade 
canola oil, canola protein concentrate, alfalfa plus pellets, dehydrat-
ed alfalfa pellets, and suncured alfalfa pellets.

Canada Golden Cold Pressed Cooking Oil Ltd.
Moose Jaw, Saskatchewan
www.canadagoldenoil.com/

Products and services include cold pressed camelina 
oil.

Canadian Organic Spice & Herb Co. Inc.
Watson, Saskatchewan
www.splendorgarden.com

Products and services include manufac-
turing, wholesale and distribution of the Splendor Garden brand of 
organic food products, including organic spices, herbs, seasoning 
blends and Splendor Garden organic gluten free oats. Available in 
retail and bulk packaging. Private label customers welcome. 

Canadian Prairie Bison
Canwood, Saskatchewan
www.cdnbison.com

Products and services include bison pemmican, bison jerky and sea-
soned bison burgers as well as whole primal cuts.

CanMar Foods Ltd.
Regina, Saskatchewan
canmarfoods.com

Products and services include conventional and certifi ed organic 
roasted fl ax seed, pasteurized fl ax seed, milled roasted fl ax seed 
with fruit for retail or packaged for the ingredient industry in a gluten 
free certifi ed, allergen free and kosher facility. Private label programs 
are available.

Canpressco Products/Three Farmers Foods
Saskatoon, Saskatchewan
www.threefarmers.ca

Products and services include roast-
ed chickpeas snacks; roasted green 
pea snacks (Pea Pops); and cold-pressed camelina oil

Canpulse Foods Ltd.
Saskatoon, Saskatchewan
www.globeways.com

Products and services include beans, chickpeas, fl ax, green, yellow 
and maple peas, large and small green lentils, French green lentils, 
yellow and brown canary seed, brown, oriental and yellow mustard, 
and coriander - in bags or bulk.

Cellstar International Group Limited
Regina, Saskatchewan

Products and services include fl axseed oil in 250 ml and 500 ml con-
tainers and oatmeal in 1 kg packages.

Ceres Global Ag Corp.
Oxbow, Saskatchewan
www.ceresglobalagcorp.com

Products and services include the export of canola, wheat, oats, red 
lentil and yellow peas, LPG/NGL, grain storage, handling and mer-
chandising at the Ceres Northgate Terminal, and connecting Sas-
katchewan commodities to export markets via the BNSF railroad.

Chaplin Grain Corporation
Chaplin, Saskatchewan

Products and services include organic and con-
ventional camelina, chickpeas, yellow peas, green 
peas, laird lentils, red lentils, French green lentils, fl ax, hard red spring 
wheat, soft white wheat, durum, barley, malt barley, and oats.

Custom Agricultural Intelligence Inc.
Sedley, Saskatchewan
www.customagintel.com

Products and services include customized 
unique blends of liquid and dry formulations of 
crop health therapy, branded as Smart Boost Cereal, Smart Boost 
Canola, and Smart Boost Pulse.

C

Canadian Organic Spice & Herb Co. Inc.
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Dandilee Spice Corp.
Grenfell, Saskatchewan
www.dandileespice.com

Products and services include mustard, 
caraway, coriander, borage seed, and brown fl ax.

Daybreak Mill
North Portal, Saskatchewan
www.daybreakmill.com

Products and services include a wide variety of organic 
products such as stoneground fl ours, whole grains and cereals. Day-
break Mills grains are mainly heritage and organic.

De Oliver Foods Inc.
Saskatoon, Saskatchewan
www.deoliver.com

Products and services include dried fruits and nuts mixed oatmeal 
in 50 g packets packaged in boxes of 15 or 30 packets; organic oat-
meal in 300 g, 500 g or 1,000 g bags; vanilla and chocolate fl avored 
oat solid drink in 210 g bags or 30 g packets; and vanilla, chocolate, 
strawberry and mango fl avored oat liquid drink in custom packaging.

Diefenbaker Spice & Pulse (DSP)
Elbow, Saskatchewan
www.dspdirect.ca

Products and services include 
40 raw and processed ingre-
dient quality products in the pulse and spice categories, some of 
which include French green lentils, red lentils, red split lentils, large 
green lentils, small green lentils, besan, coriander, caraway, yellow 
split peas, yellow peas, green split peas, green peas, desi chickpeas, 
kabuli chickpeas, yellow mustard, and brown mustard.

Dutch Potato Farm
Outlook, Saskatchewan

Products and services include retail bagging of 
mini potatoes, seed potatoes, grains and oil-
seeds.

Duy Minh Exports (Canada) Ltd.,
Saskatoon, Saskatchewan
www.duyminhexports.com

Products and services include soybean, wheat, 
DDGS, canola meals and canola oil.

Emerald Seed Products Ltd.
Avonlea, Saskatchewan
www.emeraldseedproducts.com

Products and services include Nutrifen as a feed ad-
ditive for use in pig, chicken and cattle feed, FenGum 
for use in the mining or oil industry, and Canafen used in the food and 
natural health industries.

ETG Commodities Inc.
Mississauga, Ontario
www.etgworld.com

Products and services include red and green lentils, yellow and green 
peas, chickpeas, and fl ax seed.

Etter Seed and Processing Ltd.
Richardson, Saskatchewan
www.etterseed.com

Products and services include lentils, peas, ca-
nary seed, cleaning, bagging, and shipping by containers.

Evova Foods Inc.
Saskatoon, Saskatchewan
www.x-110.com

Products and services include X-110, crunchy and delicious snacks, 
like chips, made from nourishing egg whites, nourishing foods, high 
in protein.

Farmer Direct Organic Foods Ltd.
Regina, Saskatchewan
www.farmerdirect.coop

Products and services include 100% organic large 
green lentils, red lentils, green and yellow peas, black beans, red 
beans, pinto beans, gold and brown fl ax, ancient grains, emmer, and 
einkorn wheat available in 1 lb shelf packs, 25 lb bulk bags, 1 MT 
totes, containers, as well as railcar loads.

Farmgredient Foods
Saskatoon, Saskatchewan
www.farmgredients.com

Products and services include canola 
oil, camelina oil, fl ax oil and hemp oil.

FarmLead Resources Ltd.
Saskatoon, Saskatchewan
www.FarmLead.com

Products and services include the technology and software to oper-
ate and manage the FarmLead.com online grain marketplace, which 
allows grain buyers and sellers to list, negotiate and fi nalize grain 
deals via the mobile app or website, at any time of day. FarmLead 
eliminates middlemen and over-the-phone haggling, extends market 
reach and provides grain price transparency for buyers and sellers 
alike.

Fast Genetics
Saskatoon, Saskatchewan
www.fastgenetics.com

Products and services include high-health and world-class perform-
ing breeding stock that is tailored to pork producers’ needs.

Floating Leaf Fine Foods
Saskatoon, Saskatchewan
www.eatwildrice.ca

Products and services include co-pack-
ing, private label and custom blending. 
The company’s products range attributes are non-GMO, kosher, or-
ganic, plant based, gluten free and vegan.

FNA (Farmers of North America)
Saskatoon, Saskatchewan
www.fna.ca

Products and services include food, 
fi ber and fuel inputs as well as an interest in secondary processing.

Food4Change
Saskatoon, Saskatchewan
www.food4change.com

Products and services include organic and conventional hemp, 
fl ax, legumes and grains, de-hulled hemp seed, hemp hearts, cold 
pressed hemp oil, vegetarian protein, cold pressed fl ax seed oil and 
fl ax high lignin, fl ax fl our and protein, chia oil, chia protein, as well as 
co-packaging.

E
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DAYBREAK MILL
306-927-2695

orders@daybreakmill.com
www.daybreakmill.com

QUALITY YOU CAN TRUST. 

WE BELIEVE IN A BETTER, HEALTHIER FUTURE FOR ALL.  

WE ARE LOCAL, SUSTAINABLE AND FOLLOW 
100% ORGANIC PRACTICES.  

FIND OUR PRODUCTS ONLINE AND 
AT RETAILERS ACROSS CANADA.

UNLIKE SOME agribusinesses that are 
passed down in the family from generation to 
generation, the ownership of Daybreak Mill 
has been passed down from one likeminded 
individual to the next.

The operation, which is located on a farm 
just outside the Saskatchewan village of North 
Portal, prides itself on an organic farming 
tradition that dates back to 1892. The mill is 
100 per cent certifi ed organic.

“It’s a unique way of maintaining a business. 
All of the owners have been passionate about 
healthy living and farming alongside nature 
rather than trying to fi ght with it,” said Nicole 
Davis, the current owner of Daybreak Mill. “I 
think we’ve all kind of shared the same ideals 
of being stewards of the land.”

Alvin Scheresky, considered a pioneer of 
organic farming, founded the mill in 1963 un-
der the name Scheresky Mill. He was active 
in growing, cleaning, milling, packaging and 
delivering all of the products at the mill. In the 
early 21st century, Ray and Marianne Aspinall 
spent nine years as owners of the business 
and developed an effective business model. 

Davis grew up on an organic farm, but she 
was only minimally involved growing up. After 
spending some time travelling nationally and 

abroad, she realized that she missed the farm-
ing life. She worked for the Aspinalls for just 
under a year before taking over the business.

Daybreak Mill grows a wide range of grains, 
including lentils, peas, fl ax, rye and spelt. Da-
vis said her mission is to stay away from mod-
ern variety grains. 

“Modern grains don’t seem to have as many 
nutritional benefi ts because they don’t have 
as deep as roots to pull nutrition out from the 
soil,” she said. “They’re to have higher gluten 
content. The variety of wheat we grow is called 
Selkirk, and it dates back to the 1950s. 

She adds that “a really popular grain we 
grow is Einkorn, known as the fi rst grain grown 
at the dawn of agriculture 10,000 years ago. It 
has never been genetically tampered with by 

man; it’s in its natural state. It’s also considered 
a lower gluten grain.”

Along with its grains and fl ours, Daybreak 
Mill has a diverse product line that includes 
raw criollo cacao powder, frankincense oil, hair 
conditioner and Einkorn pasta. The company 
sells its products to retailers at wholesale all 
across Canada and also has an online store 
for customers (www.daybreakmill.com). Moving 
forward, Davis said the company is focused 
on expanding within Canada and branching 
out to the US.

Daybreak Mill is a member of STEP, and 
Davis said she has personally experienced the 
benefi ts ever since the ownership change.

“When I fi rst took over, I went to Vancouver 
to a tradeshow with STEP,” she said. “It was 
much more feasible fi nancially to go. STEP 
had a booth set up, and they took us around 
to some stores in Vancouver. It made it a way 
better trip than what I could have done on my 
own. We’ve also had some market research 
done for different health and food stores and 
bakeries, and different places to expand our 
market. This service has been super helpful.”

Along with its organic grains 
and fl ours, DAYBREAK MILL has a 

diverse product line that includes 
raw criollo cacao powder, 

frankincense oil, hair conditioner 
and Einkorn pasta. 

A proud organic 
farming tradition

BY: JONATHAN HAMELIN

A proud organic A proud organic A proud organic 
farming traditionfarming traditionfarming tradition
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Frederick Seeds
Watson, Saskatchewan
www.frederickseeds.ca

Products and services include producing pedigreed seed: barley, 
oats and wheat.

Grace Hill Farms
Mankota, Saskatchewan
www.gracehill.ca

Products and services include organic hard red spring wheat, barley, 
durum wheat, khorasan wheat, soft white wheat, rye, triticale, green 
and yellow peas, green, red, black and French lentils and brown fl ax.

GrainEx International Ltd.
Sedley, Saskatchewan
www.grainex.net

Products and services include commercial and organic beluga lentils, 
French green lentils, split large green lentils, whole and split peas, 
fl ax, milling and durum wheat.

Gravelbourg Mustard
Gravelbourg, Saskatchewan
www.gravelbourgmustard.ca

Products and services include gourmet mustard in various fl avours, 
including dry mustard and mustard rub.

Greenfi elds Agriculture Corporation
Saskatoon, Saskatchewan

Products and services include fl axseed oil, 
honey, quick oats, wild rice, and lumber.

Hannigan Honey Inc.
Shellbrook, Saskatchewan
www.hanniganhoney.com

Products and services include pure Canadi-
an white honey, mild in fl avor, available in bulk 
drums or containers.

Hawkeye Land & Livestock Ltd.
Hodgeville, Saskatchewan
Products and services include live cattle, semen, embryos, consulting 
and training services for beef production.

Heads Up Plant Protectants Inc.
Saskatoon, Saskatchewan
www.headsupst.com

Products and services include a PMRA/EPA registered plant activa-
tor and biological seed treatments made of plant extracted chemi-
cals, referred to as a plant activator.

HGI Hemp Production Services Inc.
Saskatoon, Saskatchewan
www.hempproductionservices.com

Products and services include bulk hulled hempseed, toasted hulled 
hempseed, toasted whole seed, hempseed oil (cold pressed), and 
hempseed protein powders (50%, 45%, 33%, 23%, and 20%).

Horizon Manufacturing Inc.
Rosthern, Saskatchewan
www.horizonpetfood.com

Products and services include various pet food under the label of 
Horizon, including Pulsar, Legacy, Amicus, Tiaga, and Complete.

ILTA Grain Inc./ ILTA Processing Inc.
Surrey, British Columbia
www.iltagrain.com

Products and services include fi eld peas, lentils, ca-
nary seed, and chickpeas.

InfraReady Products Ltd.
Saskatoon, Saskatchewan
www.infrareadyproducts.com

Products and services include organic, conventional, kosher and ha-
lal precooked cereals, pulses, grains and oilseeds.

J & J Winny Holdings
Rosetown, Saskatchewan

Products and services include bulk red lentils.

J. Yorga Farms Ltd.
Flintoft, Saskatchewan
www.jyorgafarms.com

Products and services include purebred Limousin cattle.

JGL Grain
Moose Jaw, Saskatchewan
www.jglgrain.com

Products and services include organic barley, canola, canola meal, 
lentils, peas, heated oilseeds, heated grain, heated legumes, all 

screenings, fl ax, oats, mustard, and alfalfa pellets.

Lazer Enterprises Inc.
Borden, Saskatchewan
www.walkergrouponline.com

Products and services include canola, malt 
barley, hemp, and red lentils.

LB Distillers
Saskatoon, Saskatchewan
www.luckybastard.ca

Products and services include Lucky Bastard vodka, 
Chai Vodka, Horilka, Gambit Gin, Touch Wood Gam-
bit Gin, Naked Single Malt, Knock On Wood Amber 
Rum, Saskatoon Berry Liqueur, Carmine Jewel Li-
queur, Crème de Cassis Liqueur, Haskap Liqueur, Lacey’s Bettah 
Bitters, Bowman’s Bacon Bitters and Absinthe Bitters.

LSM Commodities Ltd.
Saskatoon, Saskatchewan
www.lsmcommodities.ca

Products and services include all qualities of cereals, pulses, and 
oilseeds, as well as milled, fl aked, split, and crushed value added 
products.
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Join the 
Mustard Revolution

www.gravelbourgmustard.ca

IF VAL MICHAUD was to propose a toast to the 
tremendous growth of her business, she’d likely be raising a 
cranberry mustard martini to celebrate.

Through her business Gravelbourg Mustard, Michaud 
has unleashed the potential of a condiment that has often 
been relegated as a side to hot dogs and hamburgers. The 
company’s unique lineup consists of gourmet mustards from 
Smokin’ Barbecue to Beer Style; a cranberry mustard dress-
ing and dry mustards and rubs.

“Gravelbourg Mustard strives to showcase the excellence 
of the prairies with a diverse line of European style mustards 
from seeds grown right here in Saskatchewan,” Michaud 
said. “With a passion for food and making every day a little 
more gourmet, we are always looking for new ways to show 
you how to use our mustard.”

One of the remarkable aspects of the business’ success is 
Michaud’s lack of experience in the industry prior to acquir-
ing the company in 2011. Having worked as a cosmetologist 
since the age of 19, she admittedly knew “nothing” about the 
mustard business. She started slowly learning how to make 
gourmet mustards while doing offi ce work and marketing her 
new business.  

She spent many long days in production, hand labelling 
each jar to prepare them for Saskatchewan retailers in Sas-
katchewan. She often recruited her children to help label or 
haul boxes of fi nished products into the warehouse. Produc-
tion started in Gravelbourg until she decided to rent a facility 
in Saskatoon with large equipment. 

A typical production day for Michaud consisted of leav-
ing Gravelbourg around 5:30 a.m. to get to Saskatoon for 

an 8:30 a.m. start. She would often have no time to stop for 
lunch. After producing roughly 250 kilograms of mustard a 
day, she would load up her vehicle, head home and unload 
160 cases into the warehouse before calling it a day. 

Michaud, the company’s only staff member, was commit-
ted to growing the business. She rebranded the business, 
built a new website and created 13 products that were target-
ed to the retail and food service industry. In December 2017,
Michaud appeared on the CBC reality show Dragons’ Den, 
where entrepreneurs pitch their ideas to a group of business-
people. She gave the panel a taste of her products, including 
that unique mustard martini. In the end, she received three 
deals from the Dragons, and she chose to work with Manjit 
Minhas.

“When I went to Toronto and made my pitch to the Drag-
ons, I was totally out of my comfort zone,” Michaud said. “As 
soon as I stepped behind my table and started my demon-
stration, it felt easy. It was like I was at my booth in a show.”

Since appearing on Dragons’ Den, Val has been fi elding 
calls from interested buyers across the country and exploring 
her exporting options. The company has been a member of 
STEP for six years, which has been a valuable resource for 
Michaud.

“Being a member of STEP has given me the tools to ex-
pand my markets either though missions that they put on 
or even recognition of my product through their contacts or 
STEP catalogue,” Michaud said. “Anytime they go on a mis-
sion and need extra companies to come with them, if I can’t 
be there to represent my company, they act as your repre-
sentatives.”
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Marquis Milling and Grain
Rosthern, Saskatchewan
www.nunweilersfl our.com

Products and services include organic hard red spring wheat fl our, 
organic soft white wheat fl our, organic rye fl our, organic spelt fl our, 
organic buckwheat fl our, organic kamut fl our and organic red fi fe 
fl our.

Ming Hai Inc.
Clavet, Saskatchewan
www.mingintl.com

Products and services include fl axseed, fl ax-
seed oil and meal, yellow peas, green peas, and maple peas.

Natural Chow Pet Food Corp. 
O/A Spring Meadows Natural Pet Food
Saskatoon, Saskatchewan
www.springmeadowsnaturalpetfood.com

Products and services include raw frozen pet food.

Natural Specialty Crops ULC
Regina, Saskatchewan
http://www.naturalspecialty.net/

Products and services include green, red and dark 
speckled lentils, fl axseed, canary seed, chickpeas, peas and beans.

Naturally Nutritious Foods Inc.
Spalding, Saskatchewan

Products and services include 
French green lentils (dark 
speckled), red lentils, large green lentils, black lentils, small green 
lentils, yellow and green peas, marrowfat peas, split green and yellow 
peas, oats, wheat, barley, rye, spelt, red clover, fl axseed, and organic 
grains.

North Prairie Family Farms
Saskatoon, Saskatchewan
www.northprairiefamilyfarms.com

Products and services include North Prairie Family 
Farms Gold Extra Virgin Canola Oil.

North West Terminal Ltd.
Unity, Saskatchewan
www.northwestterminal.com

Products and services include yellow peas, green peas, canola, Can-
ada western red spring wheat, Canada western soft white spring 
wheat, malt barley, rye, wheat based distillers grains, and ethanol.

Northern Lights Foods
Air Ronge, Saskatchewan
www.northernlightsfoods.com

Products and services include exporting organ-
ic wild rice in bulk and retail packages. Private 
labels are available.

Northern Nutraceuticals Inc.
Spalding, Saskatchewan
www.northernnutra.ca

Products and services include processed organic fl axseed oil and 
hempseed oil, natural or organic borage, fl ax, hemp and canola  in 
250 ml, and 500 ml glass bottles, and coconut oil in 275 ml.

Northern Quinoa Production Corporation
Saskatoon, Saskatchewan
www.quinoa.com

Products and services include quinoa 
and value added quinoa products, including quinoa fl our, quinoa 
fl akes and quinoa crisps. They are non-GMO, BRC and kosher cer-
tifi ed.

O&T Farms Ltd./Oleet Processing Ltd.
Regina, Saskatchewan
www.otfarms.ca

Products and services include using a 
unique, patented extrusion process to pro-
duce specialty feeds which are Omega-rich, high in protein, and eas-
ily digestible. Products include LinPRO, LinPRO-R, ExtraPRO, Cere-
alPRO and EquinePOWER.

OATDEAL The Healthy Choice
Saskatoon, Saskatchewan
www.oatdeal.com

Products and services include oat-based smooth-
ies and oat-based coffee whitener.

Organics Canada Ltd.
Waldron, Saskatchewan

Products and services include hemp, wheat, 
barley, fl ax, lentils, oats, large green lentils, small 
green lentils, soft white wheat, hard red spring 
wheat, hard red winter wheat, yellow peas, chick 
peas, marrowfat peas and mustard.

Origanics Plus Food Ltd.
Saskatoon, Saskatchewan

Products and services include organically grown 
fl ax oil. Origanics Plus Foods is presently in the 
process of expanding their product line into ar-
eas such as wild rice, honey and oats.

Parrish & Heimbecker, Limited
Winnipeg, Manitoba
www.parrishandheimbecker.com

Products and services include grain procurement 
and merchandising, milling, animal nutrition pro-
grams, poultry farming and food processing.

Petracek Commodities Ltd.
Esterhazy, Saskatchewan
http://www.cutarmcreek.ca/

Products and services include organic and con-
ventional fl axseed, milled fl ax and fl ax fl our.

POS Bio-Sciences
Saskatoon, Saskatchewan
www.pos.ca

Products and services include contract applied 
research and development for bio-processing, 
specializing in process development, small scale specialty toll pro-
cessing and analytical services.

Prairie Bee Meadery
Moose Jaw, Saskatchewan
www.prairiebeemeadery.ca

Products and services include Haskap 
Haven, Cherry Charm, Fruit Fusion, Traditional Bee, Rhubarb Rose, 
Strawberry Splash, Melon Mist, Raspberry Rapture, Cranberry Cheer, 
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Blueberry Bliss, Chocolate Cherry Port-Style, and Chocolate Straw-
berry Port-Style honey wine. Their fruit honeys, under the Grandpa’s 
Garden banner, include the following fl avours: Cherry, Cinnamon, 
Raspberry and Haskap.

Prairie Berries
Keeler, Saskatchewan
www.prairieberries.com

Products and services included pro-
cessed individually quick frozen (IQF) saskatoon berries, purees, 
sweetened dried berries, concentrate, dried fl akes, pie fi llings, fruit 
toppings, gourmet jams and syrups.

Prairie Group Exporting Bio Products
Lestock, Saskatchewan

Products and services include BioSwiss certifi ed grain, oilseeds and 
pulses, shipped in bulk or bags loaded in 20 foot containers.

Prairie Heritage Seeds Organics Inc. (PHS)
Radville, Saskatchewan
www.phsorganics.com

Products and services include organic kam-
ut, fl ax, wheat, lentils, peas, and other grains. 
Kamut fl our.

Prairie Malt Ltd.
Biggar, Saskatchewan
www.prairiemaltltd.com

Products and services include the conversion of barley and wheat 
into malt.

Prairie Spicy Foods Inc.
Emerald Park, Saskatchewan

Products and services include six unique and fl avourful sauces made 
with Saskatchewan grown products.

Prairie Tide Diversifi ed Inc.
Saskatoon, Saskatchewan
www.prairietide.com

Products and services include fl ax based products, peptides for the 
cosmetic industry, and oil based products for the paint and wood 
industries.

Proveta Nutrition Ltd.
Bruno, Saskatchewan
www.proveta.ca

Products and services include bull rations, cow pellets, feedlot ra-
tions, beef supplements and mineral packs, dairy rations, robot 
pellets, broiler starters, growers and fi nishers, broiler supplements, 
horse pellets, and sheep rations.

Providence Grain Solutions
Fort Saskatchewan, Alberta
www.providencegrain.ca

Products and services include CWRS, CPSR, and durum wheat, 
canola, fl ax, conventional and organic soybeans, special crops, 
green and yellow peas, lentils, malt, feed barley, oats, and organic.

PureWest Commodities Inc.
Regina, Saskatchewan
www.purewest.ag

Products and services include trading of pulses, oilseeds and cereals 
both domestically and internationally by truck, container and rail.

Radouga Distilleries
Blaine Lake, Saskatchewan
www.radougadistilleries.com

Products and services include Apple Pie Liquor and Provincial Vod-
ka.

RedWillow Organics
Carrot River, Saskatchewan
www.redwilloworganics.ca

Products and services include organic c e r e a l 
grains, oilseeds and forages, including Hard Red Spring Wheat, bar-
ley, oats, rye seed, buckwheat, hempseed, golden fl ax seed, red clo-
ver seed, alsike clover seed, timothy seed, alfalfa seed, and radish 
seed.

Rein Agri Food Group Corp.
Tisdale, Saskatchewan
www.reinagrifood.com

Products and services include, a focus on trait specifi c origination, 
processing and supply, conventional and organic conditioning capa-
bilities, including, forages, grasses, cereals, oilseeds, pulses, fi ber 
feed stock and oil products.

Richardson Food & Ingredients
Winnipeg, Manitoba
www.richardson.ca

Products and services include oat groats, whole oat fl akes, whole 
oat fl our, oat bran, toasted coated grains, and granola clusters. Rich-
ardson Oilseed is an integrated, innovative manufacturer of canola 
oils, margarines and shortenings supplying retail, food service, food 
manufacturing and industrial bakers worldwide.

Richland Agriculture Group Co.
Saskatoon, Saskatchewan
www.richlandagriculture.ca

Products and services include cereals, oilseeds, fl axseed, yellow 
peas, oatmeal, fl axseed oil, Canadian arctic ice, honey, and honey 
propolis.

Rock Paper Coffee
Perdue, Saskatchewan
www.rockpapercoffee.ca

Products and services include coffee in dark roast, medium roast, 
light roast and decaffeinated, whole beans or ground, available in 1 lb 
bags, 5 lb bags, 100 lb bags, retail ready packs, and k-cups.

Rockwell’s Whole Foods
Regina, Saskatchewan
www.rockwellswholefoods.com

Products and services include organic virgin co-
conut oil, all natural liquid coconut oil that does 
not turn solid in refrigeration, organic toasted and sweetened coco-
nut chips, organic red palm oil, and organic chia seed.

Saskatchewan Food Industry Development Centre Inc.
Saskatoon, Saskatchewan
www.foodcentre.sk.ca

Products and services include 
interim processing, extrusion 
technology, food development, food safety education and training, 
quality assurance, technology transfer, packaging and labeling, and 
path fi nding.
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SaskMade Marketplace
Saskatoon, Saskatchewan
www.saskmade.ca

Products and services include customized local produce baskets, lo-
cal produce, grocery items, and giftware, including Saskatoon jams, 
syrups, tea, champagne, and other food items.

SCCL (Saskatoon Colostrum Company Ltd.)
Saskatoon, Saskatchewan
www.sccl.com

Products and services include spray-dried bovine 
colostrum.

Scoular Canada Ltd.
Saskatoon, Saskatchewan
www.scoularspecialcrops.com

Products and services include the processing of conventionally pro-
duced whole green and yellow peas, split green and yellow peas, 
green lentils, red lentils, kabuli chickpeas, whole and split desi chick-
peas, navy beans, pinto beans, dark and light red kidney beans, 
black beans, yellow beans, pink beans, whole and split faba beans, 
fl axseed, sunfl owers, and canary seed.

Seaboard Special Crops
Regina, Saskatchewan
www.seaboardspecialcrops.com

Products and services include a vertically integrated grain, process-
ing and specialized product trading and logistics operation, with a 
global presence. The primary commodities sourced and traded in-
clude wheat, green and yellow peas, lentils, fl ax, beans, corn, soy-
bean meal, mill feed, rice, special crops, milk products, sugar, food 
oils and other protein meals. Seaboard is also now processing and 
handling organic and transition organic products.

Seed Source Inc.
Archerwill, Saskatchewan
www.seedsource.ca

Products and services include processing of pedigreed seeds, in-
cluding oats, peas, canola, wheat, barley, fl ax, canary seed, and 
grass.

South West Terminal Ltd. (SWT)
Gull Lake, Saskatchewan
www.swt.ca

Products and services include durum wheat, 
spring wheat, yellow peas, red lentils, canola, rye and brown fl ax.

Stokke Seeds
Watrous, Saskatchewan

Products and services include processed food grade fl ax, caraway, 
and coriander.

Stonehenge Organics
Assiniboia, Saskatchewan
www.stonehengeorganics.com

Products and services include high quality organic lentils, peas, 
brown and golden fl ax, canola and oats.

Sun Country Farms
Langham, Saskatchewan
www.suncountryfarms.com

Products and services include birdseed, suet, 
nectar, feeders, bird houses, bat houses and wildlife products.

Sun River Honey Inc.
Grandora, Saskatchewan
www.sunriverhoney.com

Products and services includes Canadian produced raw honey in 
650 lb drums, 500 g, and 1 kg retail sizes.

Sunshine Ag Ltd.
Regina, Saskatchewan

Products and services include quick oats, fl ax oil, 
wheat fl our, chickpeas, green peas, and wild rice.

Sun Valley Farm Corp.
Regina, Saskatchewan

Products and services include grains, durum, chickpeas, fi eld peas, 
lentils, canola seed, fl ax seed, quick oats, canola oil, fl ax oil and 
wheat fl our.

Superior Pulses
Verwood, Saskatchewan
www.superiorpulses.ca

Products and services include lentils, chickpeas 
and peas.

TA Foods Ltd.
Yorkton, Saskatchewan
www.tafoods.ca

Products and services include processed organic and convention-
al whole fl ax, ground fl ax, and fl ax oil. Also toll processing (cold 
pressed oils for a variety of oil seeds) and co-packaging (pre-formed 
pouches, ingredient blending, and bottling).

Taslar Trading Corp.
Regina, Saskatchewan
www.taslar.ca

Products and services include lentils (red, laird, 
richlea, Easton, French green), canary seed, chick peas, green peas, 
yellow peas, edible beans (white/light, red/dark, red kidney, great 
northern, cranberry, navy and pinto).

Teranet Holdings Ltd.
Langenburg, Saskatchewan

Products and services include grain processing services such as 
cleaning and bagging grain, and sourcing services. Teranet process-
es all grains and specializes in canary seed and heavy oats (pony 
oats).

Terramax Corporation
Qu’Appelle, Saskatchewan
www.terramax.sk.ca

Products and services include chickpeas, lupins, soybeans, faba 
beans, navy beans, camelina, hemp, and other dry beans and grains.

The Andersons Melfort Terminal Limited
Melfort, Saskatchewan
www.andersonsgrain.com

Products and services include oats, groats, 
split and whole peas, split and whole faba 
beans, canary seeds, fl ax, lentils, wheat, canola, soybeans, feed and 
malt barley. All products can be cleaned, bagged in metric ton totes, 
bulk loaded and identity preserved.

The Bordertown Milling Company Ltd.
Togo, Saskatchewan
www.bordertownmilling.com

Products and services include whole grain wheat 
fl our using a very simple milling process to pre-
serve it’s original rich nutrients; there are no addi-
tives, no preservatives and no blending involved. The company mills 
right on their family farm using their own organic wheat to ensure 
traceability and transparency for customers.
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IT’S HARD TO BELIEVE that Tu-Bees Gourmet Honey was 
started because of a horse, but it’s true. 

Nicole (Nikki) Hein, founder of Tu-Bees Foods Inc., wanted to pur-
chase a horse when she was 11 years old, and she thought she could 
get a really good job to pay for it. Her mom, Gaye Sheppard, encour-
aged her to come up with a great idea instead, as that’s what it would 
take for her to be able to afford a horse. And, that’s exactly what Nikki 
did.

One day while in the kitchen, Nikki noticed her mom was having dif-
fi culty with the squeeze bottle of honey and asked, “Mom, how come 
no one has packaged honey into tubes, like toothpaste tubes, so you 
could just squeeze it out?” This inquiry sparked the beginning of Tu 
Bees Gourmet Honey.

“Some of the greatest ideas have come from the question, ‘How 
come no one has …?’ ” Gaye said. “That is why I felt it was important 
to back my daughter with her idea and turn it into a reality, and let’s just 
say I haven’t slept much since.”

In the beginning, Tu-Bees was produced in Warman inside a 
49 square-foot facility inside the family’s heated garage. Nikki, her sister 
Jessica, and Gaye were the sole workforce back then, and continue to 
be the only employees today. 

“Those were the painful days, because mom would have to fi ll the 
tubes with a measuring cup and baby spoon before my sister and I 
could seal them,” Nikki said. “Thankfully, after 2,000 tubes, Mom felt we 
could fi nally get a fi lling machine.”

As the company began to grow, so did the need to fi nd a co-packer. 
Tu-Bees started with an apiary in Saskatchewan but were later referred 
to one in Manitoba that was better equipped for fi lling tubes, producing 
larger orders and specializing in fl avoured honeys, which would assist 
with expanding the Tu-Bees product line. What started as plain honey in 
a tube, quickly expanded to include a variety of naturally-fl avoured hon-
ey products available in tubes, tubs and jars that are kosher certifi ed.

Finding a niche in the marketplace became a challenge, as it soon 
became apparent that each Tu-Bees product has its own unique mar-
ket; the tubes and jars sell best in small-to-medium specialty stores, 
while the tubs sell best in grocery or health food stores. Tu-Bees Gour-
met Honey went from selling locally to being available throughout West-
ern Canada at various specialty shops and Co-op food stores, online 
on Amazon.ca, and on the Tu-Bees online store: www.tubeeshoney.com.

Future plans for Tu-Bees includes expanding into more grocery 
stores with their 375 g tubs and more specialty stores with their squeez-
able tubes, while exploring other export opportunities through their 
membership with STEP. Tu-Bees appreciates being a member of STEP 
because they are provided trade show opportunities that include busi-
ness-to-buyer meetings, industry-specifi c market intelligence reports 
and access to funding to participate in trade shows, trade missions to 
other countries or for conducting business in target markets.  

“STEP’s programs provide Saskatchewan businesses with support 
and opportunities that they may not otherwise have access to,” said 
Nikki.

P R O D U C T  O F  C A N A D A

www.tubeeshoney.com

A Sweet Solution to Traditional Honey PackagA Sweet Solution to Traditional Honey Packaginging
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Three Foragers Bee Company
Saskatoon, Saskatchewan
www.threeforagers.ca

Products and services include raw creamed 
honey and honey candies, packaged for retail sales.

Trade and Export Canada Inc.
Creelman, Saskatchewan

Products and services include cleaned organic grains, oilseeds and 
pulses, including, barley, gold and brown fl ax, oats, peas, rye, wheat 
and mustard.

Tu-Bees Foods Inc.
Saskatoon, Saskatchewan
www.tubeeshoney.com

Products and services include gourmet fl a-
voured honey in decorative jars, laminate tubes, tubs, natural fl a-
vourings, gluten free, nut free and dairy free, nine Kosher fl avours, 
including black cherry, cinnamon, coconut, ginger, lemon, maple, 
pumpkin spice, raspberry, pure creamed Canada No. 1 white honey, 
and non-kosher fl avour: saskatoon berry.

ulivit superfood inc.
Saskatoon, Saskatchewan
www.ulivit.ca

Products and services include pulse based, plant based, superfoods 
protein bars. ulivit superfood bars do not contain artifi cial products 
or preservatives and are free of GMO’s, gluten, soy, dairy, whey and 
refi ned sugars. The bars are both beegan (vegan with pure prairie 
honey) and vegan. ulivit bars are packaged in 100% compostable 
packaging and available in three fl avours: Coco Loco - high protein 
- lentil cocoa honey bar; Prairie Chix - high fi ber - chickpea quinoa 
berry bar; and Ooh la la Maple - high protein - maple pea bar.

Vaccine and Infectious Disease Organization - 
International Vaccine Centre (VIDO-Intervac)
Saskatoon, Saskatchewan
www.vido.org

Products and services include the research and devel-
opment of vaccines and serial release testing for animal vaccines.

Veikle Grain Ltd.
Cut Knife, Saskatchewan
www.veiklegrain.com

Products and services include processed 
whole yellow and green peas, split yellow and green peas, whole red 
and green lentils, dehusked red lentils, canola and wheat.

Verdient Foods Inc.
Vanscoy, Saskatchewan
www.verdient.ca

Products and services include processed pea starch, pea protein, 
and pea hull fi ber.

Victoria Pulse Trading Corp.
Vancouver, British Columbia
www.victoriapulse.ca

Products and services include red whole len-
tils, green lentils, green peas, and yellow whole/split peas.

Viterra
Regina, Saskatchewan
www.viterra.com

Products and services include grain marketing, handling, and pro-
cessing.

W.A. Grain & Pulse Solutions
Innisfail, Alberta
www.wagrain.ca

Products and services include processed cereal 
grains, canola, mustard and fl ax, green and yel-
low peas, red and green lentils, fababeans, as well as seeds.

Waterhouse Seeds Inc.
Naicam, Saskatchewan
waterhouseseeds.net

Products and services include alfalfa and forage seed.

Wecker Farms Ltd.
Sedley, Saskatchewan
www.weckerfarms.com

Products and services include amber durum 
wheat, spelt, Khorasan, oats, lentils, peas, 
chick peas, rye, emmer, alfalfa and wheat.

Wendell Estate Inc.
MacNutt, Saskatchewan
www.prairiebees.ca

Products and services include pure, unpas-
teurized, raw honey and bee queens.

Western Alfalfa Milling Co. Ltd. (WAMCO)
Norquay, Saskatchewan
www.wamcoltd.ca

Products and services include manufactured 
organic and conventional alfalfa pellets, sold in 
bulk or 1 tonne tote bags, organic alfalfa green soil nutrition available 
in 6 kg, 50 lb, bulk and tote bags. Other products on a rotational ba-
sis include oats, hemp, wheat, fl ax, and peas.

Wylie Farms Ltd.
Biggar, Saskatchewan

Products and services include wheat, 
pedigreed seed, peas, lentils, and barley.

XPT Grain Inc.
Regina, Saskatchewan
www.xptgrain.ca

Products and services include gold and brown fl ax, 
maple peas, yellow peas and marrowfats, as well as 
market advice and grower information.

Zak Organics Food Co. Ltd.
Fir Mountain, Saskatchewan
www.zakorganics.com

Products and services include an organic snack 
food made from green peas.
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THE TOWN OF LANGENBURG, Saskatchewan is 
home to the historic Hildebrandt family farm, which has been in 
operation for 132 years. The Hildebrandt’s have experienced many 
things over their years of farming, and they have remained commit-
ted to the best agricultural practices.

This commitment is evident in the success the family has found 
with its business run out of the family farm: Teranet Holdings Ltd. 
The company has been cleaning and processing grain for seed for 
over 40 years, spanning four generations. 

“I believe being a smaller, family-run operation gives us great 
quality control and cost advantage over depending on hired la-
bour,” said Terry Hildebrandt, president of Teranet.

Terry’s father started cleaning grain in 1976 after becoming in-
creasingly frustrated with the seed cleaning job as supplied by the 
local elevator companies. He purchased some small grain cleaning 
equipment with the intent to clean his own grain for seed. He soon 
got a request to clean grain for one neighbour and then another, 
and by 1980, he was doubling the capacity of the business. Terry 
and his wife, Annette, took over the operation in 1984 and added 
a gravity table to the line. They also added all new equipment and 
handling capacity to the business in 2005.

Terry said the company has “pretty well cleaned everything” 
over the years from spices to canola. The company’s main crops 
are wheat, oats, barley, fl ax, canary seed, fababeans and peas. 
He said the company is a small operation in today’s scale, clean-
ing approximately 150 bushels per hour starting December 1 and 
cleaning 10 hours a day until May 1.

The company’s process begins with a pre-scalper, followed by 
an optional Dbearder/clipper. An air and screen machine is then 
used, followed by graders and indents, and the process is fi nished 
on the gravity table. 

One of the keys to the success of Teranet Holdings is family in-
volvement. “Currently, my son Kelly - who lives on the home farm 
- is starting to take the operation over with his 13-year-old son, 
Ryder, helping out,” Terry said. “Ryder and his sisters are the sixth 
generation to grow up on the 132-year-old family farm.”

Teranet spends the winter month’s custom cleaning seed for lo-
cal producers. The company joined STEP because it is interested 
in expanding its operations year-round through exporting or possi-
bly subcontract processing.  

“We have good resources to source and clean most grains, but 
wheat, canola, mustard, fl ax, canary seed or clipped pony oats 
would be a good fi t for us, and I would look forward to locking 
up with a company or companies on a long-term commitment,” 
Hildebrandt said. 

Teranet Holdings has been processing and cleaning 
all types of grains for over 40 years. Located just 
off the Yellowhead Highway at Langenburg, 
Saskatchewan, our services include sourcing 
grains, processing and cleaning, bagging either 
small or mini bulk bags, loading intermodals 
or bulk as well as trucking services.

OUR SPECIALTIES:
• Wheat • Canary seed • Canola
• Mustard • Flax • Clipped pony oats       

KELLY
306-743-5181

TERRY
306-743-7363

teranet@sasktel.net

TERANET HOLDINGS
Benefits from being a smaller, family run grain cleaning operation

BEING a smaller, family-run operation gives 
us great quality control and cost advantage 
over depending on hired labour.

- Terry Hildebrandt, president, Teranet
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us great quality control and cost advantage 
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FOR KOENDERS WATER SOLUTIONS, the winds of 
change have been blowing since 1988 when founder Wilf Koenders - an 
inventor living in Englefeld - developed an innovative solution to clean 
water.

“Wilf realized there was a huge issue with quality of water when it 
came to surface water, house water and water for irrigation or cattle,” 
said Doug Hicks, president and CEO of Koenders Water Solutions. 

“He was fi nding that a lot of the water sources - we call them dug-
outs in the prairies, but they’re called ponds or tanks in parts of the 
US - would stagnate if there wasn’t proper circulation. He came up with 
this idea of creating a windmill that doesn’t need electricity and is solely 
operated by the wind. It pumps air into these dugouts to help reduce 
stagnation and helps keep the water healthy and clean.”

Ten years after founding the company, Koenders sold his company 
to a group of business partners including Hicks. While the company 
remained committed to providing windmill aeration products, it started 
looking at ways to service waterbodies close to homes where electricity 
was present. Koenders began designing electric aeration systems for 
small-to-very-large dugouts, ponds and other bodies of water.

In the early 2000s, Hicks said the company had a breakthrough that 
truly defi ned Koenders as a company. At the time, the company was 
exploring partnerships with two companies that sold products with 
chemicals to clean water bodies. He then received a shocking call from 
a customer out of Michigan.

“This fellow - who had been using our windmills to aerate his ponds 
for a long time - told us he had almost died two months ago,” Hicks 

SAVING THE PLANET’S WATER, 

NATURE’S WAY

BY: JONATHAN HAMELIN



SAVING THE PLANET’S WATER, 

NATURE’S WAY

said. “He wanted to clean some algae in his 
pond because his grandkids were coming over 
for the weekend to fi sh. He picked up a prod-
uct that had copper sulfate in it and breathed it 
in by mistake, which resulted in him being hos-
pitalized and placed in an oxygen tent for over 
30 days. He had badly damaged his lungs and 
almost died in the process. I ended up cancel-
ling the agreements with the chemical compa-
nies and said, ‘No, there’s a better way.’ ”

This led Koenders to hire biochemists and 
applications engineers to create a natural 
product called Nature’s Pond Conditioner.
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continued page 32

We’re at a point 
now where we’re 
adamant and extremely 
passionate about not 
only ‘saving the planet’s 
water, nature’s way’, but 
also helping people live 
better, healthier lives.

- Doug Hicks, president and 
CEO, Koenders Water Solutions

“

“
In addition to providing safer solutions for 
cleaning water, Koenders has also launched 
natural, environmentally-friendly, non-toxic 
solutions for cleaning  with its Nature’s Pond 
All Surface Cleaner and 4-In-One Plumbing, 
Septic and Sewage Treatment.
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ADROIT OVERSEAS:  
Processors and Exporters of Special Crops 

ADROIT OVERSEAS is a multina-
tional agro commodities export company, mar-
keting grains, pulses and feeds world wide. We 
are active at every stage of the supply chain 
from local procurement, processing, extensive 
logistics and export operations. 

We maximize value for our trade part-
ners, uniquely placed in every continent of 
the globe; from North America to the Indian 
sub-continent and from South America to Asia 
covering Africa as well. We get the benefi ts of 
a huge range of arbitrage opportunities which 
help us offer highly competitive prices to our 
customers with a variety of products from dif-
ferent origins.

The mission of our company is to export 
the best quality products at its most economic 
prices, and our vision is to meet the demand 
for pulses around the world by supplying high 
quality products. 

To expand our supply and fulfi ll our vision, 
we have developed assets in the heart of Sas-
katchewan - we built a plant in Neville and ac-
quired a nearby grain elevator.

Adroit Overseas has grown signifi cantly in 
the last nine years, from its inception in 2010.
Adroit has offi ces in 10 countries around the 
world. Adroit is mainly focused in trading 
grains, cereals, special crops and oil seeds. 

We run our grains and feed program through 
our trading division in Winnipeg, MB. We ac-
tively procure products across North America 
to fulfi ll the market demand from various food 
processing facilities and major export markets 
around the world.

In Adroit Overseas we emphasize in devel-
oping long-lasting and trusting relationships 
with all of our buyers and suppliers. Already 
exporting to over 15 countries, we have devel-
oped a good reputation for consistently sup-

plying high-quality products and honoring all 
our commitments. 

We strongly believe in providing excellent 
customer service and updating all our custom-
ers with the most recent market trends. Please 
send an email to info@adroitoverseas.com for 
any inquiry. Our team will be happy to help you.

Neville, Saskatchewan
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E L E V A T E  Y O U R  E X P E C T A T I O N S 

ELEVATE  
Provides an export edge to Saskatchewan Entrepreneurs

SASKATCHEWAN IS ALREADY a leading exporter to 
global markets, with products such as oil, potash, canola seed and 
wheat leading the way. But the province is also home to a diverse array 
of small and medium-sized businesses (SMEs) standing at the doorstep 
of international exposure. Elevate Export Finance is here to help these 
entrepreneurs seeking to export their products and services abroad.

“These entrepreneurs have built their businesses through hard work 
and dedication to the point where they are ready to expand their market 
horizons,” said Ed Walsh, president of Elevate Export Finance. “That’s 
where we come in.” 

Walsh noted that these companies have previously been unable to 
provide the buyers of their products and services with the necessary 
fi nance options, restricting their ability to scale their export business. 
Major banks have not been traditionally interested in this business seg-
ment because they were unable to achieve economies of scale, leaving 
Elevate Export Finance to fi ll this gap and meet SME business needs.

Elevate Export Finance was founded in 2017 by a team of Canadian 
business leaders with deep roots in the fi nancial services and interna-
tional markets. They created Elevate Export Finance to provide busi-
ness owners with a fl exible, value-added solution that makes it easy for 
them to sell into new markets, grow their business internationally and 
reduce their risk in dealing with foreign buyers. Today, Elevate Export 
Finance is providing expert advice and fi nancing exports to 28 different 
countries.

“Financing can be the difference between winning and losing the 
sale, having the ability to go to market with a fi nancing partner increases 
the success rate by 22 per cent,” said Ed Walsh. “We are able to sup-
port the exporter by increasing their sales and eliminate any payment or 
political risk associated with the transaction. The foreign buyer is able to 
spread out the cost of the purchase over several years while not inter-
rupting their existing ‘in market’ fi nancial relationships.”

As a new member of STEP, Elevate aims to provide fast, simple and 
competitive solutions as the primary advisor to Saskatchewan SMEs ex-
porting or wanting to export their products and services internationally. 
“Elevate stands out in the marketplace because the company makes trade 
fi nance fast and simple, providing conditional offers within 24 hours,”
Walsh said.

Elevate partners with Export Development Canada (EDC) and leading 
fi nancial institutions to provide structured fi nance solutions to the cus-

tomers of SMEs. Elevate’s staff handles the whole loan process, includ-
ing the underwriting, administration and funding, with no added cost to, 
and very little involvement from, the Canadian exporter.

In addition, the Elevate Export Finance team looks to provide ex-
tra value-added services to support companies in their international 
growth. For example, on March 7, Elevate launched its advisory ser-
vice, Elevate IQ and its anticipated Speaker Series. The new advisory 
service offers the opportunity for exporters to gain expert advice and 
experience in many different international markets.

For more information on the services offered by Elevate Export Fi-
nance Corp, visit www.elevatefi nance.ca.

ELEVATE stands out in the marketplace because 
the company makes trade fi nance fast and simple, 
providing conditional offers within 24 hours. 

- Ed Walsh, president, Elevate Export Finance
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This product is an all-in-one organic condi-
tioner comprised of naturally-occurring bene-
fi cial bacteria, plant extracts, enzyme blends 
and natural food-grade dyes. The bacteria 
and enzymes feast on excess nutrients like 
debris, fi sh droppings, run off, accumulated 
pond sludge and phosphates, while the food 
dye adds a blue/green color to the water to 
enhance its natural beauty. 

This innovative product has helped Ko-
enders emerge as one of the largest pond 
care companies in North America, and as 
Hicks explained, it helped the company es-
tablish its vision of “Saving the Planet’s Water, 
Nature’s Way.”

“I said that we have to educate people on 
what they’re doing; they’re not only killing 
themselves and poisoning their bodies of 
water, but they’re polluting the environment,” 
Hicks said. “We are proud of the fact that we 
never have and never will sell, use or encour-
age people to use herbicides or algaecides 
to treat a body of water. I’m someone who is 
extremely motivated and committed to this 
whole process, and my whole team supports 
it. I’m able to attract amazing employees 
because they believe we’re doing the right 
thing.”

The impact of Koenders’ mission has truly 
been felt globally. Hicks said the company’s 
products have been used across the world, 
from India to Australia to Ukraine, a total of 
30 countries. 

An orphanage in Cambodia has been using 
a windmill aerator from Koenders for 15 years 
for its fi sh farm, and it has noticed incredible 
results.

“Before they had that windmill, they could 
only farm 2,000 fi sh a year - barely enough to 
support themselves as there are 23 orphans 
in this orphanage” Hicks said. “After installing 
the Koenders Windmill Aeration System, they 
were able to increase production from 2,000 
to 10,000 tilapia per year. This increase was 
able to provide them with funding for other 
resources for their orphanage, so that’s pretty 
cool and amazing.”

He added that, “recently, they approached 
us for more parts, but they didn’t have lots 
of money to spend. We sent them roughly 
$1,000 to $1,500 worth of different parts and 
our Nature’s Pond Conditioner. We’ve also 
done similar work in India providing them with 
funding for some of their projects.”

In addition to providing safer solutions for 
cleaning water, Koenders has also launched 
natural, environmentally-friendly, non-toxic 
solutions for cleaning  with its Nature’s Pond 
All Surface Cleaner and 4-In-One Plumbing, 
Septic and Sewage Treatment

“There are several different commercial 
cleaning companies that use these products 
instead of exposing their employees and cus-
tomers to toxic chemicals,” Hicks said. “We’re 
at a point now where we’re adamant and ex-
tremely passionate about not only ‘saving the 
planet’s water, nature’s way’, but also helping 
people live better, healthier lives.”

Hicks said the company just hired a product 
manager to develop Nature’s Home, a cleaning 
kit for the mass market that includes a natural 
cleaning spray product without chemicals and 
a microfi ber cloth made from 80 percent recy-
cled plastic that can be used instead of paper 
towels.

When you’re seeking to impact change in 
the world, it helps to have a company behind 
you with an international reach. For Koenders, 
that resource is STEP. The company has en-
joyed being a member of STEP for about 
20 years. 

“STEP is amazing,” Hicks said. “They intro-
duced us to a program in Alberta that’s going 
on with the federal government related to in-
troducing products into developing countries 
and the different fi nancing sources that can 
be used. STEP does valuable market develop-
ment for us every year. Each year we are given 
hours of market development. When we go to 
different countries, STEP helps with various 
connections and missions abroad.”

Your business is unique 

Your financing should be too

fccfinancing.ca

continued from page 28

An orphanage in Cambodia 
has been using a windmill 
aerator from Koenders for 
15 years for its fi sh farm, 
which has allowed them to 
increase production from 
2,000 to 10,000 tilapia per 
year.
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STEP AND BROEKMAN LOGISTICS have partnered 
to advance the commercial interests of STEP member companies 
manufacturing and exporting all types of machinery (agricultural, in-
dustrial, construction, etc.) into the European marketplace.  

STEP’s new full-service logistics partner will provide members with 
an enhanced global reach. This partnership will enable Saskatchewan 
exporters to benefi t even further under the recently announced Cana-
da-European Union Comprehensive Economic and Trade Agreement 
(CETA), helping to create jobs, strengthen economic relations and 
boost Saskatchewan’s trade with the world’s second-largest market.

The service is geared to providing assembly, warehousing and or-
der fulfi llment services to better service distribution networks and cus-
tomers across Europe. It will enable STEP members to advance their 
competitive situation in the large European marketplace by reducing 
logistics costs and providing better customer service, all leading to in-
creased sales.  

“We are thrilled to partner with a Broekman Logistics and reduce 
some of the challenges our members face when supporting their Eu-
ropean customers. The Netherlands is truly the entry point into the 
European market, and Broekman is a highly competent, full service 
logistics company. We were particularly attracted by their proven abil-
ity to provide warehousing, order fulfi llment and assembly services to 
machinery manufacturers,” said Brad Michnik, senior vice-president of 
trade development for STEP. 

“Broekman’s logistics services, experience and vast network of fa-
cilities across Europe to support all types of machinery and equipment 
is key, and we also certainly appreciate the extra benefi ts they have 
extended to STEP members. Their ability to offer fi scal representation and VAT is another critical service. If you’re a STEP member looking to grow 
your business across Europe, this partnership will provide you with many of the tools you need,” Michnik said.

Broekman Logistics provides logistics service solutions through their head offi ce located in Rotterdam, The Netherlands, with a network of inter-
national offi ces around the world. To learn more about the company, visit www.broekmanlogistics.com. 

STEP/BROEKMAN PARTNERSHIP  
Warehousing and fulfillment services to sales into Europe

STEP members with noteworthy news are invited to share it through 
the Global Ventures BIZNotes section. For more details or to 
submit content/photos, please contact Heather Swan, Manager - 
Corporate Services at 306-787-7942 or hswan@sasktrade.sk.ca.  

STEPNOTES

This partnership will help advance the commercial interests of STEP member companies 
that manufacture and export machinery into the European marketplace. 

Some of the 
STEP member benefits include: 
• Bonded and non-bonded warehouse space in 

Rotterdam, the largest harbor in Europe, and in 
Venlo at the Dutch-German Border;

• A waiver of storage fees on max 50 m2 for the 
fi rst six months;

• Handling of all customs formalities, such as 
customs clearance and VAT (Value Added Tax) 
deferment, for Saskatchewan companies;

• Fiscal representation in Europe;

• Daily trucking from The Netherlands to all 
European destinations;

• Competitive pricing for trucking and express 
parcel shipping;

• Competitive Canada to Europe ocean and 
airfreight solutions; and

• Kitting and assembly services.
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I love consulting with 
companies about what they 
see in the market, what their 
plans are and what areas 
they haven’t focused on 
that I can help with.

“
”

BY: JONATHAN HAMELIN

AS A TRADE SPECIALIST with 
STEP, Simon Stewart helps manufacture nu-
merous exporting opportunities for Saskatch-
ewan companies. 

Stewart spends a lot of his working days 
consulting with manufacturing companies 
from a broad range of industries - such as 
mining, agriculture equipment, energy gener-
ation, custom metal fabrication, and lumber - 
and takes them through the exporting avenues 
available to them.

“I previously spent around 10 years in the 
agriculture industry and two years in oil and 
gas, so working for STEP is a great opportuni-
ty to take all of my knowledge and experience 
and help Saskatchewan companies,” Stewart 
said. “I really like talking to people. I love con-
sulting with companies about what they see 
in the market, what their plans are and what 
areas they haven’t focused on that I can help 
with.” 

A major part of Stewart’s job at STEP in-
volves arranging trade missions for manufac-
turing companies. He has been involved in 
planning three trade missions in 2019. Some 

trips, like the one he recently took to Minne-
apolis with some contract metal fabrication 
companies, was an exploration of the market. 

“We were very curious about what’s go-
ing on in the market and what opportunities 
there might be for companies,” Stewart said. 
“We talked with the Canadian consulate about 
some of the success stories they’ve seen with 
Canadian companies, then we met with a few 
associations in the area and got their take on 
Saskatchewan businesses and what they see 
as opportunities. We did some networking, in-
cluding one-on-one business meetings.”

Other trips are anchored by a trade show, 
such as the International Agricultural Show in 
Paris, France, which Stewart is attending with 
11 companies near the end of February.

“Some of our companies are exhibiting and 
some are just walking the show, so we’ve kind 
of designed two different ways of doing things: 
the exhibitors have their own booth space and 
we represent those in attendance who just 
want to walk around,” Stewart said. “Com-
panies will be coming to the booth and won-
dering what’s going on in Saskatchewan and 

what our businesses are doing and represent. 
It’s a good opportunity for them to promote 
their products and generate some questions. 
We’ll also have a TV set up that will showcase 
ads.”

Stewart is also involved in incoming trade 
missions, where groups are brought into Sas-
katchewan for tours and networking oppor-
tunities. Stewart said it’s a chance to show 
international companies what Saskatchewan 
has to offer.

“My job involves promoting Saskatchewan 
at home and abroad,” he said. 

When Stewart isn’t being kept on his feet 
planning trade missions, you’ll likely fi nd him 
moving his feet at the gym.

“I’m heavily involved in sports, and I com-
pete in fi tness competitions, so I’m at the gym 
four or fi ve times a week,” Stewart said. “I live 
in Saskatchewan, so I’m a curler, of course. I 
also play hockey, volleyball and lots of other 
sports. My wife is also involved in fi tness com-
petitions, so we’re very passionate about that. 
Beyond fi tness, we spend time with our dogs 
and families, all of which are in Regina.” 
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